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an’t beat COLOUR! 


Reproduced by kind permission of Rowntree and Co.,Ltd. and s. T. Garland Advertising Service Led, 
ROWNTREE’S continuous campaign in Odhams periodicals must have made a considerable 
hole in the nation’s sweet coupons. Never was there a better example of the use and value 
of full-colour. If there’s colour in your product, put it into some of your advertising 
in one, two, or all of the three greatest popular weekly magazines in Britain. 


WOMAN ILLUSTRATED JOHN BULL 
2,226,725 — A.B.C. 1,129,423 — A.B.C. 1,000,898 — A.B.C. 


HARRIS KAMLISH, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LID., 96-98, LONG ACRE, LONDON, W.C.2 
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ADVERTISER'S WEEKLY 


‘Half-finished’ P.R. 

. . ee 
job for advertising 

Sin, Trade papers carefully 
report each prosecution by the 
Retail Trading-Standards Associa 
tion, with the comfortable assur- 
ance that every day, and in every 
way, We are getting better and 
better 

Unfortunately, 1 very much 
doubt whether the great British 
public connects these prosecu- 
tions in any way with efforts on 
the part of the advertising indus- 
try itself, and merely sees in them 
fresh evidence of the iniquity of 
all advertising 

This is a case of a half-finished 
public relations job doing more 
harm than good to the industry 
it should serve and demonstrates 
again how urgent is the neces 
sity for advertising to concentrate 
less on internal discussion about 
how justice should be done and 
concentrate more on showing how 
justice ts done 

Kennetu G 

Imperial House, 
Kingsway, W.C.2. 


Mathematics for 
the millions 


Su. —-Whilst we have, of 
course, always been aware that 
of our 50 million population there 
8 a preponderance of women, we 
were qQuifle amazed to see in 
“Brand's Biggest Ever Advertising 
Campaign” that they are going to 
reach 46,850,000 women readers. 
No doubt Brand's can tell us 
where the male population have 
gone! 


BRIskHAM. 


P. G. CHAMBERS, 

E. Walter George Ltd., 
25 Lower Belgrave Street, 
London. S.W.1 

(Brand's compute their adver- 
tising reaches 46,850,000 women 
“readers not individuals. Ob- 
viously most women will see each 
advertisement several times in 
different publications.—Editor.) 


To The Editor.. 


. 
Outdoor ads. in 
Pakistan 
Sin,—Henry Deschampsncufs’ 
sfuicle om current trends in India 
snd Pakistan (August 14), is full 
of useful information for agencies 
ind advertisers. It contains, how- 
ever, a few facts which are not 
strictly accurate and need ampli- 
fication 
India’s estimated population 1s 
320 million, Pakistan’s—80 mil- 
hon. The actual effective purchus- 
ing population, both in the case 
of mass produced goods and im 
ported lines, depends entirely 
upon their price and could only 
determined by the different 
income groups capable of buying 
them It would therefore be 
hazardous to say that the effec- 
uve purchasin population in 
India is 60 millon, and in Paki 
stan 8 million. Mr. Deschamps 


NEXT WEEK'S issue will include 
an atticle by Vincent Steer on 
poster types. 


neufs under-estimates the limits 
of press cover in India The 
total coverage obtained by the 
English and vernacular publica 
tions is considerably higher. and 
should be estimated at one 
million 

Poster sizes normally used in 
india and Pakistan are small, ic 
45 im. x 25 in. or 30 im. x 20 in, 
and there are no regular sites for 
the display of posters. On rail- 
way stations, where regular sites 
are provided, displays afe over 
crowded and being small, are pot 
very effective. Moreover, except 
on guarded sites, posters are 
easily torn or defaced and do not 
stand up to the adverse climatic 
conditions, 

Painted hoardings in both 
countries ate regarded as the best 
form of outdoor advertising, and 
if handled by competent agencies 
are not difficult to control 

In any scheme of advertising in 
India, the press undoubtedly has 
pride of place. This, however, is 
not true in the case of Pakistan, 
where the total press cover is ¢x- 
tremely limited (about 100,000) 
Outdoor advertising in Pakistan 
must therefore be regarded as a 
primary medium 

Pakistan now has an Associa 


Creators of 


DESIGN -PRINT- DISPLAY 


Faraday Street, Manchester 1. Tel. Central 4965/6 


tion of Advertising Agencies, 

which us already doing some use 

ful work, and a Bureau of Cir- 

culations is well on its way 
Vap MaMMmoon. 

Managing Director 

Adarts-Kar- Lid 

Karachi 


Dazzle problem 


Sim.—Kenneth Horne (August 
21) has a point—and it is one we 
ourselves take pains about. We 
agree that one can get a lot of ad 
verse publicity from careless or 
inconsiderate van drivers, but with 
the best will in the world, some- 
times one can offend road users 

We recently had an imteresting 
complaint from a member of the 
public, who said that he followed 
one of our “Autobrite” vans and 
that the back of the van was so 
highly polished that it reflected 
his headlights, which, he says, 
caused unnecessary dazzle 

The query is, what to do? If 
we leave the back doors of our 
van unpolished, it's a pretty poor 
advertisement for “Autobrite.” 
If we polish them in the usual way 
they cause dazzle 

It seems to me here is a prob- 
lem which would tax even the 
ingenuity of Kenneth Horne. 

A. S. J. Pamnrer. 
Managing director. 
E. R. Howard Ltd.. Stowmarket. 


. 

Battersea brickbat 

Sin,—At a time when “private 
enterprise” advertisers are taking 
more care than ever before to en- 
sure that their copy cannot mis- 
lead even the most ill-informed 
of their potential customers, it 
is surely a matter for regret that 
apparently public officials do not 
observe the same standards. 

It would be interesting to 
know who authorised the present 
most extensive poster —-_ 
in the London area exhorting t 
public (who are paying for it 
anyway) to visit the “12 free 
attractions” at the Festival 
Gardens 

The posters make no mention 
of the prices of admission. 

Aprian F. LATHAM. 


Chairman, 
British Sales Promotion Assn. 


T.V. exhibition 

The Glasgow Evening Citizen will 
publish a special television supple- 
ment of ten pages on September 22 
to comcide with the opening of 
Scotland's first major television exhi- 
bition in St. Andrew's Hall, Glas- 
gow, which the Evening Citizen ss 
sponsoring. The exhibition will con- 
tinue until September 27. 


To speak on trade 

with America 

Dr. Eric W. Stoetzner, director 
of foreign advertising. the New 
York Times, and an authority on 
European-American trade, will 
arrive in London on Monday, 
in order to renew business con- 
tacts and lecture to the Institute 
of Export. 

This is the fifth consecutive 
year in which Dr. Stoetzner has 
spent several months in Western 
Europe delivering lectures to 
groups of businessmen as a pub- 
le service on behalf of the New 
York Times His last year's 
address, entitled “Co-operative 
Group Advertising” has been 
translated into seven languages. 

The subject of Dr. Stoetzner’s 
address _this is—“Can 
America Be Made Import Con- 
scious?” He will speak to mem- 
bers of the Institute of Expor 
at the Caxton Hall, Westminster, 
next Thursday. 


Shoe buyers are 
*,* 
critical 
Point-of-sale material, window 
displays, and showcards are 
among the factors that have con- 
tributed to a “phenomenal rise” 
in the sales of Wearra Shoes, an 
advertisement in The Shoe & 
Leather News claims 
The advertisement continues: 
“There is no likelihood of a 
return to the easy conditions 
which have prevailed during the 
past few years. Customers are 
critical and particular; they have 
no money to waste. and, quite 
definitely, shoes will need selling.” 


Battle of flowers 


Special exhibits by leading nursery 
firms and garden-makers will be a 
feature of the Evening News Flower 
Show which opens at Olympia to- 
day (Thursday). Amateur gardeners 
from all over the country have 
entered. 


Walkers | 


(Showcards) 


Ltd 
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ADVERTISER'S WEEKLY 


It is the readership of 


THE FINANCIAL TIMES 


which brings results to the 


Industrial Advertiser 


SIDNEY HENSCHEL ADVERTISEMENT MANAGER 72 COLEMAN STREET, E.C,8, 
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¥ 'HERE’S FAITH IN THESE FEATURES ¥ 


Hom  i_=aa 


rely onf : 
fargaret and — 
ome Chat 


Inaugurated only 16 months ago, I 

HOME CHAT Baby Circle already has over 9; ' 

members. Here is striking confirmation that HOME 
CHAT, by its sincere and responsible editorial policy, has 
won its readers’ confidence—and for its advertisers 

a ready welcome into hundreds of thousands of homes. 

And this is only one of many HOME CHAT features, all 
focussed with the skill of long experience on every woman's 
interests—family, home and garden, food, fashion, 

beauty — interests that have made her the 


nation’s most important buyer. 


AN A.P. PUBLICATION - PAGE RATE £100 


A. W. BURNETT, Advertisoment Director, THE AMALGAMATED PRESS LTD THE FLEET W\Y HOUSE, LONDON, E.C.4 
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Over £22 millions on press ads. in first 


half of this year 
BOOM IN MAIL ORDER CONTINUES: 


MAGAZINES MAY BE NEAR PEAR’: 


YOTAL expenditure on display advertising for the first six 
"Twrcathe of thio year to 622,541,786 an increase ef 13°69 


per cent on the corresponding period 


last year. This estimate 


is given im the quarterly issue of the Statistical Review 


of Press Advertising, just 
published. 


Expenditure for the second 
quarter of this year was 
£11,654,490, against £10,304,786 


for the corresponding period last 
year 
The spring months brought the 
usual expansion in advertising, and 
the recorded total for the period 
from April to June rose on the 
previous quarter by 7:18 per cent 
trom £10,873,296 to £11,654,490. 
“This relative increase is much 
the same as that which occurred 
between the first and second 
quarters of 1951,” comments the 
Review 
‘Compared with the second 
quarter of jast year, however, the 
current total is 13-09 per cent 
higher. This appreciable increase 
ss due to very heavy campaigns 
in May when, after a decline in 
April, total expenditure jumped 
above the £4 million mark and 
produced a figure of nearly 24 
per cent greater than was 
recorded in May of last year 
Expenditure feil again in June to 
around the April level. . . 
Advertising in magazines. 
after a long period of substan 
tial expansion, shows signs of 
having reached maximygm 
growth, for the quarter's total 
is less than 5 per cent above 
that of last year Technical 
and trade journals also register 
relative increases Of a much 
smaller order than in the past 
Commenting on the figures for 
the first six months the Review 
mentions that the greatest relative 


growths in revenue are shown for 
rational Sunday, London evening 
and provincial and suburban 
newspapers 


The decline in the volume of 
Government advertising con- 


tinues, the quarter's total of 
£240,169 comparing with £279,252 
in the preceding three months 
and £313,043 in the June issue of 
1951. 

Analysing the trend of expen 
diture, the Review notes that ad 
vertisers of Cigarettes have con- 
ducted heavy campaigns since the 
beginning of the year and expen 
diture during the past quarter 
totalled £194,096,. which com 
pares with £179,614 in the preced- 
ing three months and £146,382 in 
the second quarter of 1951 
Largest advertiser is Craven A with 
a total of £25,311, followed by 
Player's Navy Cut with £23,046, 
and Capstan with £18,048. For 
the first half of 1952 an expendi- 
ture of £374,010 for cigarettes 
was recorded, over one-third more 
than was spent in the same period 
of 1951 ~ 

The total for Tebacco at 
£54,552 is a little above that of 
the previous quarter and com 
pares with £41,460 recorded dur 
ing the second quarter of last 
year 

Expenditure on Beer for the 

@ Continued on page 369 


Breakdown by media groups for first half of 1951 and 1952 


London Mornings 


tet half 195i let half 1962 Rise 
£5,356,111 (6,110,486 | slate 
1 92,772 1,054,157 +21-91 
15950,595 { %, 495,025, +2487 
2,540,070 2581 ,400 +19“ 
Geigeo | a34,735 +2149 
6,655,552 | 7,213,205 | + 838 
oe 743,028 | +13-63 
TH,PY 1 866100 | + O74 

| 
+ 


Total | 


£19,514,556 


Provincial Dailies 
Provincial and Suburban W cekhes 


lad grr. 1061 


426,317 


£11,064,490 


annual Film Festival in Venice. 


At this years international 
festival of scientific and docu 
mentary films, the Association of 
Specialised Film Producers, who 
yrganised the British entry, has 
again been awarded the Lion of 


St. Mark for the 
seiection of films 
specialised audiences 

Individual prizes gained were 
Rig 20"-—produced by Verity 
Films for the Anglo-Iranian Oil 


best national 
made for 


Co., first prize in the section for 
lopical short films; “The Glory 
ol Vermeer produced by 20th 
Century Fox, first prize in the 
section for documentaries deal 
ine with the arts "The Basic 
Principles of Lubrication”—pro 
duced by Technica! and Scientific 
Films for the Esso Petroleum Co., 
second prize in the section for 
scientific documentanes 

This year, the Scientific and 
Documentary Festival was com 
pletely re-organised and films 
were grouped into only eight 
categories oF sections 


Younger Budget Films use Gotlin Go 
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Display men told new agreement is a ‘ste 


7 . . ° +] 
in right direction 
QUIZ SESSION AT BUXTON WHEN 
PROVINCIAL BRANCHES MEET 


DROGKESS in cultivating good industrial relationships within 
the display and screen printing industries was outlined by 
Winstan Gordon, immediate past president of the Display 
Producers and Sereen Printers Association, at a joint meeting 
of the northern and midlands sing agent 
branches at Buxton on Satur- «nding 
tand 


He recalled an agent 
plans for an exhibition 
which, when erected, was 
ree feet lower than any other 
stand at the exhibition The ad 
agent had been entirely 
at lault, and such an agent 

worth one per 
on 


vertising 
was 


eent comunis 


‘High ethics’ 
But there were agents who 
work which would not 
therwise be accessible to us” and 
they were worth the 10 per cent 
OMMission 

Mr 1 


it when 


ass oon 


ndsell-Stewart suggested 
advertising agents were 
were very good 


they were they 


the y 
and when 
were lousy 

Question: Ils it goon 
the trade 
ie (Me 
} 


very 
bad 


ounds 
irticular 
meract the 
Outlining what Linds« 
Stewart aler commended = as 
l nions here to stay very high ethics,” Mr. Baker re 
° enn 


narked If it i just a matte 


ust re ss 


said 


inagemen ‘ 


of a rake off. of 
thing one 
with and 
niddleman 


handling some 
is not really conversant 
simply acting as a 
Sa practice I would 


@ Continued on page 374 


nk and 
should 


friendl th the 
of Na 


Getting parrot 
1 tinton 
the Apol 
Woolley 


(lett t 
Woolley Lid 
naris Coa ta 


and 


right); Maurice Napper, a 
Major Leslie 1. Goldberg 
Ted Jones, P.R.O 


4. Shaw {pollinaris advertising 


manager 


This plaque ninium silicon 
a t 


vis 


likeness 
their 


‘ Mirror’ protests at slashing 
of Britain’s selling services 


Neither of the major political 
parties “has even begun to grasp 


the importance of publicising 
Britain,” stated the “Daily Mirror” 
in a leading article last week. 
The editorial stated: “M.P."s5 on 
th sides of the House, as wel 
have blamed th 
folly n 
nforMation services 
Ihese services not only have the 
isk of cising Britain to the 
world. but are also one of the 


8 ourseives 
Crovernment’s 


we 
cheese 


sarng the 
pub 


maim links of the Commonwealth 
It is therefore crass stupidity ¢ 
starve them of funds 
This criticism ts underlined in 
report on overseas broadcast 
by the Select Committee of 
House of Commons 
“The report finds u 
emphasise what any busir 
man would know —that trade 
pends largely on prestige. “Bri 
casting,” it directed 


Necessa 


SANS s 


woples 


not t 


Latin American services will 

ec 

n shown by 

the Cx nittec was 

ushed to find that the Board 

rade has no s+ n over 
roadcasting. T} 
ind Service Depa 


but they are p 4 


scas 
Foreign Otlice 
nents have 
y interested 

n defence matters 
Another samp of short 
sightedness is istration up 
t ow Dy the ¢ i a pian 
by the B.B.C. to establi great 

t in T 


hand 


New Journal 
New journal + wt i 


nateur Historiar 


Publicity by 


rrot 


and gold Brazilian 

was bought by the Apol 

Co., Ltd., (of Polly drink 

as a house mascot Bul 

wouldn't talk, and so a 

smal! advertisement was placed in 
The Times 

Tutor with Scottish accent 

ureently required for intelligent 

parrot 

Before 


blue 


re day was through, A 
Shaw Apolling idvertising 
manager, had received about 80 
telephone call many from 
would-be tutors 

The following morning 
Leslie 1. Goldberg, the 
managing director, picked up the 
telephone and found himself 
being interviewed about the 
parrot by the National Broadcast 
ing Company of America The 

rvicw went out live” 


Major 
firm's 


over 


Photogranhers, journalists 
American T.\ 
ded when a short list of 
tutors was interviewed A 

wrce was made. The tutor I 
ten guineas a week 

rrot expenses By 
e hopes, the mascot wi! 
ng “Mine's a Scotch and Polly.” 


and 
cameraman 


Picture series 
on tea packs 


Cards.” similar to cigarette 
cards, are now being printed by 
Ty-Phoo Tea Ltd. on one side of 
their package, so that they can 

out by children 
cards, which are printed 
nside a dotted oblong, 2} in. x 
12 in., comprise a s ries of twenty 
each of which carries 
and-white drawing of 
al, with a descr 
this means——W 
advertising 
’ 


manager 
s possible to pro 
vildren with cards. without 
ny extra board. The cost 
gnificant compared with 


lour card enclosures 
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Colour. posters and ‘locals’ to have much 
> Pp 


bigger role in winter lamp campaigns 


HEAVY PLACINGS . 
a. STARTING NEXT © ol er 
. MONTH 4 yi Feet 3s 

: The majority of lamp manu- . ; 
facturers will be launching a 


their winter campaigns next 
month. Publicity in most 
cases will be heavy, and there 
are a few significant policy 
*. 


Osram lamp campaign 
will be the largest and most ex 


tensive ever undertaken by the 
Qsram General Electric Company Ltd 
and will run from September to 
March. The use of full colour and 


a lighter touch in presentation 
form the keynotes 


One ’ a new series dl press ads In addition to an extensive Two of a wide range of point-of-sale display cards which will be appearing 
to be used by Osram nations! newspaper campaign during the winter months 
. most of the leading national company's advertising is handled dows. and there will be ten new 
Essay boosts magazines will carry Osram ad by S. H. Benson Ltd showcards advertising different 
_ vertisements, the Main innovation Marda have produced a 16-page types of Mazda lamps. A novelty 
soft drink sales thes gag being the use of full booklet in two colours entitled in the form of a mobile display 
se colour Lighting to Measure.” This will consisting of lamp shapes sus 
An orig nal line was taken in A more extensive campaign in be available to the trade for free pended from a cardboard roof 
Cyprus recently by a soft drink the industrial and commercial distribution to the public To will also be distributed 
manufacturing firm in launching press has also been planned launch the booklet with the max Mather & Crowther Lid. are ; 
their new drink. Keo Vita, made aga’n using full colour in many mum impact Mazda have divided the agents 
of grape juice instances, and the advertisements the country into three zones cach With a limited budget Ediswan 
The er n ran a prize competi have been - gned on similar of which will be in turn the subject will concentrate almost entirely 
tion offering a free air trip to lines to the domestic campaign r “rt mpaign ir 7 slling to the t , , 
Athens and back. plus one saask’s W. S. Crawford I td. are a oe ra me 4 i - s = wd a ~-- v1 +~ n ~ dame 
i < window displays and press advertising wi!l be supported 
free holiday in the Greek capital for the press campaign local paper advertisements with dealer aid mate.ial and win 
to the best essay on Why | Mazda advertisements wil! ap dow displays. This 's no drastic 
Prefer Keo Vita : Poster campaign extended pear regularly in the majority of | change in policy, the only con 
~ ~ Hg zes were ave oSered. this vear national daily newspapers and sumer advertising run by Ediswan 
in ree weeks 1M 7 will take the form of rhymed last year being a smal! provincial 
essavs had been submitted. British The poster campaien, handled couplets illustrated by well-known scheme. Their agents are Dorland 
housewives and servicemen were hy Poster Services Ltd.. will this artists Advertising Ltd 
among the competitors vear extend over a much lonee This season more extensive Space is being booked for Atlas 
P contest | ncreased sales by period than ever hetfore The use will also be made of local = lamp advertising in national press, 
20 per cen Dozens among Osram “V-sign” poster has been newspapers and some 00 will = provincial evening papers. and in 
the entries brought in origina displayed since the beginning of be used to carry a series of ad- ‘the trade and technical press 
ideas for advertising. which may April on approximately 250 vertisements for the booklet Fxtensive use wil! be made of 
be used by the company in its specially chosen sites in main “Lighting to Measure.” 16-sheet poster sites, window dis 
future publicity towns. On September 1 a further Advertisements will also be piays and trade exhibitions : 
Prior to the launching of the 3.700 posters will appear to pro regularly inserted in over SO A new range of leaflets, broad ; 
essay competition Keo Vita ad vide full coverage for the country electrical! and other trade sheets, technical handbooks. 2 
wertised over 4280 ~yge tale real New display material is more journals counter and window displays have : 
newspapers—virtually the biggest varied than previously and win Large silk-screen displays have also been prepared Agents are 
press campaign ever launched by dow displays are being intro been produced for dressing win- Erwoods Ltd 
any firm on the island . 


duced a — 


Radio Luxembourg {ramen Parkinson Ud. are Australian budget raises” hopes: 


tO maintain continuity with last 


discount clarified 519s sampean, “Switch to Advertising boom is expected 


the slogan 

To avoid ambiguity, Radio that has been featured for two 
Luxembourg Ltd. have agreed to —syears, will again appear in thou 
clarify the wording of the clauses sands of 16-shee: “happy-switch” 


With a budget granting Af£494 advertising, is supported by the 
million in tax concessions to following facts 
individuals and companies, and a Central Bank credit will play a 


under which discounts are posters on shopping-centre sites 10 per cent improvement in over major part in fulfilling the 
allowed on air-time expenditure Press advertising. concentrated a}|_ operations planned by the Commonwealth undertaking to 

This follows on representations in trade and technica! papers, will Government, the Australian find £135 million for State works 
made jointly by the Institute of sell Crompton to the people who 


economy—and, with it, Australian programme. This bank credit, in 
advertising—is due for rapid the form of Treasury bills. will 
expansion require up to A£100 million 

“The one great problem ahead This. with tax concessions, will 


Incorporated Practitioners in buy in bulk for factories, shops 
Advertising and the Incorporated and offices. Dealer aid materia! 
Society of British Advertisers. on will be supplemented 


behalf of sponsors of commercial! A new six-colour counter dis is cost inflation.” states one give the Australian economy “a 
programmes from Luxembourg lay features four nartly cut-out authority, “But bigger turnovers shot in the arm so enormous that 
and their advertising agents lamps surmounted by a “cheerful will take care of some of that it would be futile to imagine a 
a ' switch” and the extended slogan snag—bigger turnovers with  neriod of business uncertainty in 
Scots mill closes “Switch to Crompton and you're narrower unit profits to meet the twelve months ahead.” He 
Because of lack of orders ON to a good lamp.” much sharp competition on the continues: “With £100 ner capita 
Bullionfield Paper Works at Inver Car bulb publicity material re Australian market.” in savings bank accounts. traders 
gow closed on Saturday unt mains the same and this season Prediction of a “rather »bois- in al! fields can be confident that 3 
further —_ notice Ah 1580s it_ will be strongly supported by  terous trade surge,” accompanied the Australian market is going to 
mployees are affect trade press advertising This by a big increase in competitive boom again.” 
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ADVERTISER'S WEPKIY 


ESOMAR MEETS 
DENMARK 


te 


an society we! « 
mh tecnmecal con 
net m Tun 
year 
the most im 
thn atenspor 
td 


ou 


tal Box ¢ 
1! undertaking, and 
A. P McAnally on its 


* group of department 


Other speak« Fngland a 
' Congress 4 , Ciracme 
‘ " h Vics 
PFSOMAR. Henry 
‘ he discussing 

hier. of 
Har Henry 


ide research 


4 


known ndust 
i | 


addy 
HE 


Giant posteard 


Ad shot 
f a giant ostcard measuring 
It in. x 12 in. is being sent to 
thousands of retailers throughout 
the country f Parnall & Sons 
Lid self - service equipment 
specialists 

The card was produced for 
Marnall by the Direct Mail Centre 
l td Pr nied m three es lours 
ind black it includes 

pictorial review of 
Self-Service Advisory 


in the form 


red green 
half -tone 
the Parna 
Centre 
Agents for Parnall are Market- 
ng Consultants Lid who state 
This idea ys novel and compara 
tively imexpensive, but to obtain 
Post Office approval it is neces 
ary read the regulations very 
carefu ind to negotiate them 
possible.” 
Maximum size 


* tactfully as 


Footnote: 
r 


that 
post as 
in width and 


through the 
18 in 


< sent 
n length 
n depth 


On their toes 


The edition of Pathé 
agazine, now showing in Wes: 
End canemas, f | 
publicity idea pur over by 
Editorial Services Lid) on behalf 
of the footwear industry 

Shots show the whee of a 
double decker bus passing slow 
backwards and forwards over a 
man’s The “victim” is then 
seen to be wearing a shoe fitted 
with a steel toe-cap 

This new safety footwear wil 
be made available for factory wel 
tare departments 


Pictorial 


features a nove 


foot 


Ernest W. Booth | 
naratulating A. € 
& District Public 
(extreme left) 
and LA 


‘ure Shows 


iverpoot 
m Sherman hon 


ie harman 


Douglass (centre 


scretary, W 


Lomax 


immediate chairman 
heing elected chairman of 
Also in the picture are 
John Merrick (centre) 
hon. treasurer 


re ler) 
right) on 


past 
wea tation 


righty 


(extreme 


Chairman suggests special 
effort for public benefit 


A plea that the Association should dedicate itvelf to some special 
«flort each year he suggested the spreading of the spirit of toleration 
ot helping to reduce the number of road accidents—was made by 
4. C. Douglass, managing director of A. C. Douglass & Co. Ltd, 
Liverpool, practitioners in advertising, acknowledging his election as 

and 


chairman of the Liverpool 
District Publicity Association in 
succession to Ernest W. Booth, at 
the annual general meeting. 
Mr. Douglass hoped some 
would be found of increasing mem 
bership of the Association from 145 
0 
It was somewhal sad, he said, « 
that there were still many 
vcerns in Liverpool and other 
ces which did not appreciat 
of advert and 
s. he though was om 
cs to spread the gospel 
rsuade the 
these 
bers of this Association 
taken the first step he 
He suggested that each 
Association should dedicate itself t 
some special effort. Strained relation 


Club News 


shops between many nations 
were probably caused by a 
Yeration by the 


means 


know 
sing 


in pe 


concenmns 


peoples and the 
governments. This also, in his view 
pplied in business relationships be- 
ween workers and employers and 
Mme timeds and recrea 

nal pursuits 

Discussing prospects for work in 
helping to reduce he number of 
road accidents, he said he was 
king credit for this idea 


Road safety 


possible 


even in soctal 


it struck me as 
fing an article in a house 
rome which suggested that the 
id help n so important " 
stter he added The 
suegested that bie advert 
give some of their space for propa 
ganda and that advertising agents 
should persuade their clients ‘o 
follow suit. What I have in mind is 
hat with the help of the talent and 
ivailable in this Assoc 
could produce a booklet fo 
which might 
would be a 
surselves.” 


writer als 
sers might 


facilities 
on we 
{ dustribution 
mnly do good but 


elected 
Loma. 


(Liverpool) 


man and (Lee 


Sherman 
re-elected 
secretary 


Nightingale) and I 
Journal of 
easurer and hon 
ively 

following wer 
Mrs. M. Not 

Miss M Ay 
Service Lid.), and R 
prints Lid), D.C. ¢ 
Cattle Foods Ltd.) H Bye (Man- 
er Guardian & tvenine News 
I I Dx (Birkenhead 
ciated Photo 


Commerce) 


added to the 
(Owen Owen 

(Layton's 
Kerg (Screen 
ipbell (Lever 


Fisher (As 
wt S 


Ke Advertising) 
W. R. Yeaman (Douglass & 
Lid) 


. * 
Cups confusion 
Some 
by the fact that tt 
Cook Cups « 
Associat . Letter 
1 Pre bh h 


confusion | been caused 
ire two F 


Advertising 


education 
club 
outstand 
w advertising 
year, and the name of 
uupled with the 
mdividual particularly 
associated with th work The 
present holders ar he Advertising 
Club of Oxford mled with the 
name of FE. Kingsicy Belsten. Cita 
tions for the next award have to be 
eceived by the Adv sing Associa- 
tion by Septem. This cup ts 
known as the F. FE. Cook National 
Cup 
“A local cup warded by the 
Publicity Club of Leeds to one of 
wn members and in future this 
will be known as the F. E. Cook 
Leeds Cup 


Comittee 
which 
ng educationa 
during the 
he Club may be 


name of an 


bhicity 
performs the st 


lt work f 


Regent 


Lectures start 


September 9 


The Regent Advertising Club's 
season of educations! lectures, which 
starts on Septem) » will be the 

t comprehens:y irse ever run 
the club 

Speakers wil! ude 
Abrams, Peter Wilsor 
R. B. Fishenden and 
Smith 


Mark 
H. A. B. Lea 
W. Marchant 


Auoust 


London 


Chairmen of 
committees 


Commuttee chairmen of the Pub- 
heity Club of London are: genera! 
purposes, Col. George Warden 
social, J. H. A. Cocks, with Robert 
Brandon, gala commitice : member 
ship, Gladys Ensor; finance. 8S. T 
Holmes; club development, Arthur 
Chadwick and W. R. Balch; public 
speaking, F. Hughes-Freeland; hon 
typographer Ww Harold Butler 
N.A.B.S. Steward, Leon Goodman 
squash racgucts, Michael Borkett; 
international Edward F 
Preston cups and competitions 
H. F. Thielé; programme, C. D 
Rant; reception, F Pemberton 
house Sylvia Weinberg Little 
Journeys, Alan Betts; fellowship 
Fred Harding appointments 
Dennis Mayes cation, Norman 
Groome Golf John Ross 

Announcer, Alan Betts: press 

John Hewson 

already announced, chairman 
of the club ws Ivan F. Luckin, vice 
chairman, W. Harold Butler: hon 
treasurer, S. T. Holmes; and hon 


secretary, Reg Cooper 


contacts 


Leicester 


Pollock is chairman 


Harold Cave (H. Cave & Co 
Lid.), is president of the Publicity 
Club of Leicester for the ensuing 
vear and M. B. S. Pollock (De 
Montford Knitting Mill) is chair 
man 

Other officers are 
A. H. Franklin 


vice-chairman 
(Gee Advertising 
Lid.); hon. secretary Marnon 
(Colophon Ltd.) hon. assistant 
secretary, R. S. Jenner (The Drapers 
Record). hon. treasurer, W. I 
Whitchurch (Colophon Litd.); 
executive committee, J. C. Barber 
(Frank Gayton), G. Bingham (Fast 
Midlands Gas Board), FE. M. Brown 
(G. Street & Co. Lid.) R. Du Cane 
(B. U. Supphes & Machinery Co 
Lid.) A Clamp (Lewis's Ltd.) 
R. FE. Clift (Gee Advertising Lid.) 
D. Cunliffe (Gilchrist Bros. Lid.) 
A. Gayton (Frank Gayton), H 
Howard (Wright Engraving Co.) 
A. J. Knight (Gee Advertising Ltd.) 
J. B. Roberts (Wills & Hepworth 
Lid.) W. EF. Willson (Willsons’). 
Club membership is about 112 


coll 
Press Society at 
Wentworth 


The Press 
their members 
Wentworth, on 
were 

Guests: Division | 
(scratch), 35 points, 1 
Needham (2), 34) points, 2.  Divi- 
sion 2. G. P. Simon (14), 314 points 

Members: Division 1, C. Bray 
(8), 39} points. Division 2, L. A 
Brown (20), 334 points 


Glasgow Circle’s 
autumn meeting 


The autumn meeting of the Pub- 
heity Club of Glasgow's Golf Circle 
will be plaved over the Hilton Park 
Course on Wednesday, September 3 
The plaver returning the lowest net 
score will be awarded the Southwood 
Cup 

Honorary secretary «= George H 
Paskell (City Engraving Co. Ltd.) 
Glasgow 


Golfing Society held 
and friends day at 
Monday. when the 
results 


W. A. Slark 
P Ww G 
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agents. 
Advertising 

copies per 

trons) 


costs per 1,000 
page (ordinary posi 
works out at: black and 
white, 16°8 shillings, 2-colour, 
0s. 4colour 26°65 

Equivalent costs per 1.000 
readers black and white 
30s 36s, 4-colour, 
4 8s 

These totals are based on the 
A.B January-June 1952. net 
circulation figure of 1,129,423 
giving 560 readers for every 100 
copies sold 

Involving 5.035 interviews, the 
report contains a factual analysis 
of the magazine's readers. The 
six main sections show: who the 
magazine's readers by age 
groups and socia! classes. where 
they live, how they live, what 
they do, what they own, and how 
they spend their leisure 

Readers of I/lustrated comprise 
4.300.000 men and 3.010.000 
women, or 18-8 per cent and 15-5 
per cent respectively, of all people 
m the country aged 16 and over 
On a social class basis they are 
AB (middle and upper), 22 per 
cent; C (lower-middle), 19-8 per 
cent: DE (working~<lass), 15-2 per 
cent 

Readership in Great Britain is 
distributed as follows: London 
and south-east, 34 per cent; Wales 
and south-west, 14 per cent; 
Midlands, 18 per cent: North 
west, 13 per cent; North-east 13 
per cent, Scotland, 1! per cent 

Other facts revealed by the 
Survey are 

97 per cent of all readers live 
in a private household 

More than one-third own their 
homes 

More than three-quarters are 
housewives or heads of house- 
holds 

69 per cent 
married 

42 per cent of readers live with 


are 
2-colour 


are 


of readers are 


cent of housewife 

readers go out to a paid job 

Of Mlustrated’s 4340000 road 
users, almost one in five runs a 
car; almost half own one or more 
bicycles; one in 25 owns a 
motorcycle. 

21 per cent of readers are on 
the telephone 

2,900,000 own a cat or dog 

71 per cent have gardens. 

RR& per cent have a hobby 

It ts now clearly established 
that /iustrated has by far the 
largest weekly net sale in jts field 
and indeed in the whole field of 
genera! magazines.” claims 
Harris Kamlish. advertisement 
director of Odhams Press in a 
covering letter sent with the 
report 


Agencies 
among 


thew clients were 
who responded to 
appeals for aid for Lynmouth. Here 
is a load of food and clothing, the 
dispatch of which was organised by 
Voice & Vision Lid Donors in- 
cluded Gray's Carpets & Textiles 
Lid the Jaeger Company Lid 

Aquascutum Lid William Ma 

donald & Sons (Biscuits) Lid 

Scott's Porage Oats; Madeira Wine 
Importers, and J. & P. Coats Lid 


and 
thos 


339 


‘Illustrated’ survey of readers 


WHERE AND HOW THEY LIVE SHOWN | 
IN REPORT ON 5,000 INTERVIEWS 


A weekly readership of over 6} millions—one in six of all | 
persons in the country aged 16 and over — is claimed for Illus- 
trated in a report, Focus on “Ilustrated” which Odhams 
Press have sent this week to leading national advertisers and 


i 
} 


Tribunal hear 
dispute 


A dispute between the News- 
paper Society and the National 
Society of Operative Printers and 
Assistants on the clerical agree- 
ment for daily newspaper offices 
was heard before an Industrial 
Disputes Tribunal on Tuesday 

Natsopa’s claim for two wa 
groups was contested by t 


Newspaper Society on the ground 
that Natsopa had in 1951 signed 
a stabilisation agreement for five 
years in return for wage increases 
! a cost-of-living bonus 

Tribunal’s finding is ex- 
pected next week 


COLOUR BOOKING 
CLAUSE REVISED 


Odhams Press have revised the 
*non-cancellation” clause in 
bookings of colour advertising in 
all the:rr periodicals 

As from January colour spaces 
booked by advertisers may be 
cancelled on giving six calendar 
months’ notice from the cover 
date. Hitherto, colour advertising 
cancellations have not been 
accepted. 


Larger issues: ‘Fair play and 
justice’ says ‘Sunday Dispatch’ 


Both the Daily Mail and the 
Sunday Dispatch antounce larger 
msucs 

On Monday the Mail informed 
its readers that it would hence 
forth be an cight-page paper. The 
principal new feature would be a 
back page of pictures, and it 
would also be possible to devote 
more space to home and foreign 
news and to sport 

Announcing that it 
henceforth be able to 


would 
publish 


Coronation do’s 
and dont’s 


Inquiries received suggest that 
many readers would like reprints 
of the article “What advertisers 
may and may not do” in our 
Coronation Year Advertising 
Supplement 

If the demand proves sufficient. 
ADVERTISER'S Weexty wil! be 
pleased to supply reprints. in 
quantities of not less than 25, at 
a nominal charge 

Readers interested are asked to 
advise the editor not later than 
September 4, stating the number 
required 


12-page issues on some weeks 
and 10 on others, without restric 
tions n sales, the Sunday 
Dispatch claimed that it had been 
hit particularly unfairly by ton 
nage rationing. now abolished 
Tonnage rationing. it said. 
meant that a paper in great 
public demand had to cut down 


the number of its pages in order 
to print more copies 

It also meant that an unenter 
prising and uninteresting news 
paper which was losing readers 
im large numbers could produce 
bigger papers than its competi 
tors because it was selling fewer 
copies. 

“In the past 14 years the 
weekly net sale of this newspaper 
has risen steadily from 700,000 to 
over 2,700,000" it stated This 
is the only newspaper in the 
country which has shown an in 
crease every month this year. The 
sale rises every week” 

The paper's verdict 
last. there is fair 
justice.” 

The Manchester Evening News 
has increased its number of pages 
to 16 from Mondays to Thurs- 
days, with 20 pages on Friday 
and 12 on Saturday 


German view of 


our advertising 

Sir Miles Thomas and Leslie E 
Room have sent messages ‘o 4 
special Advertising in Britain 
number to be published by Die 
Anzeige, German monthly adver 
tising magazine, in November 
Articles are to be contributed by 
Svivia Weinberg (Armstrong 
Warden). W. J. Leaper (Solus 
Outdoor Advertising Assoc)s'.on) 
R. Elvin (W. S. Crawford) and 
Albert Milhado, who 1s a the 
paper's advertisement representa 
tive here 


“Now. at 
play and 
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Gifts for the 
‘Two Freds’ 


match 


yet" coin 
pleted for what is hoped will be « 
record Two Freds’ cricket match, 


¢ following list of firms have 

kindly presented gifts to be 
suctioned at the match 

Horrockses Brand A Co 
Don S. Momand, Fassett & John 
son; Prices Lubricants; Skuse & 
Co Aladdin Industries; Britwh 
Celanese Crookes Laboratories 
Hemz & Co Kicen-c ze Brush 
Co. Carreras; Kayser Bondor, 
Gillette Industries: Saville; Potter & 
Moore The En-Tout-Cas : 
Gordon-Moore; Blackie & Son 
Phillips Electrical; Hercules Cycle 
& Motor Co Calico Printers 
Association Glen Cree Lid 
Worksops; General Electric 
Cussoms, Sons & Co Crayson, 
John Skehon & Son, Arthur Guin- 
ness, Son & Co.: Ingersoll (Sales), 
Ambrose Wilson, and the Saxon 
Shoe Company Lid. 

Cheques have also been received 
from 

Mayfaw Advertising Ltd. (£20). 
Pye Radio Lid. (£10 108); C. R 
Casson (£5); Peek, 
Lid. 43 ¥s) 


DUBLIN STRIKE 
PEACE MOVE 


Progress towards settlement of 
the Dublin printing strike, which 
began on July 11 and has left the 
city without newspapers since that 
date, was made during the week 
end when it was announced that 
the Dublin Master Printers’ Asso- 
ciation had agreed to reopening 
job printing houses and news- 
paper offices provided the unions 
accepted certain conditions 

Before setting out these condi- 
tions, however, the Association 
criticised the Labour Court's 
handling of the dispute although 
agreeing to pay the new wage 
increases suggested by the Court 

Conditions of the employers 
for a resumption of work in 
cluded the acceptance by al! the 
unions concerned of the wage 
awards—the Women Workers’ 
Union had voted non-acceptance 

and agreement that these 
settled all outstanding claims and 
would be considered as based on 
the cost of living at mid-August 
1952. Acceptance was also de- 
manded of the disciplinary points 
raised early in the dispute—the 
handling of all copy passed to 
compositors and other employees 
being the most important. To 
finalise the position it was pro- 
posed that a meeting of the Joint 
Industrial Council for the indus- 
try. which the Master Printers 
consider essential, should be held 
before a resumption of work 

At a meeting on Monday night 
the Women Workers Union 
agreed to ballot again yesterday 
(Wedresday) on whether they 
should reverse their decision not 
to accept the Labour Court 
award. If they should so decide 
this would virtually mean the end 
of the stoppage 
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‘Two new 
directors for 
Pembertons 


A. A. Bowyer and T. H. Usher 
wood | appointed fd 
{ Alfred P lid M 
How " k at 
K t 
al ‘ r 
f tH j 1 
| H 
a a Weso6U# 
lid 
Mr Us “ j 
- 2 ' 
“ o ! ' “ “ 
ts iid 
7 * . 
Arthar (€ hadwick ct 
‘ v H "st t und t hy vat we 
' 
f of " D M 
Ad A n { A 
. 
Kenneth Wo Stotter, 1 
ret Salt ( 
K ‘ 
bh fof A 
{ nh | 
“ws v / 
tu \ 
* * 
Macdonald Hastings 
Ww { 
k w ' wd ex 
H f 1 
Li oo x , t 
/ P He « ft 
vu ne. { fed ¢ 
f } t dl 
“ , He | 
/ S I 
a ; 

. * * 
Cyril Tipper off 
to Melbourne 

Cyril Tipper S 
‘ I 4S “Lid 
M Ss Me bh 
r ' 
A ! ' s 
py vu { I 
r ‘ S 
Vv Vv DD 
' 1) , . , 
0 " h 
‘ i < ‘ 
J \ 8 
1 vw Nowsp 0 
A. P. Moreland, bs su 
‘ " ‘ 
R. H. Price 
M j M j 
. _ . 
'. W. Mens 
‘ a x lid 
A. H. Munroe ‘ 
$ S 
* i . 
Croup Captein Stanley Broeden 
' ® 
" An 
iw d 
! dist 


John Denison and Guy Preston 
ve formed an ed al publicity 
" known as World C« 
with offices in Pall Ma i 
vended » hand » | d 
ae on wen scCOUn 
. * . 
Keg Payee, who recently signed 
Ass \ ditorshis of t 
la rr “pre ung , 
’ r) Pictorta 48 . ir 
“sy ind pictures 
ane “ittiam od 


" Sunday P , 
luring Hugh Cediipp’s ab 


Austra 


* * * 

Miss Rita Dudley, osictant 5 

whe he British Fmt y 
DD , marry th trie 
Minis for Posts and 1 graph 
Peskin H. Child neat yt b 
the wedding will take plac P 

. 

T. R. Radcliffe, chairman of of 
i f Man Framin d., flew 
Dublin from Dougla as. met the 
Brittame when it called at Cobh and 

led to Liverpool. having met hos 
liught on board 


5. Gerdon Medealf,  managiny 
rector of Hunt, Barnard A ¢ 
/ fviesburs immediate f 
ent of the Master Printer 
Home Counties Alliance, and chair 
m of the Master Printers C ostir 
( ommitiee, leaving Great Missenden 
Church after his marriage to Ph 
Ross 


Miles 7 Marvel for 


n sistant | the advertisir 


Twist Drill & 


inager of She fh ial 
Steel Co., Lid., has been appointed 

nduc on assistant with Nevin D 
Ht (Advertising) Lid Leed 
Miss Irene Wiklund has been ap 

nied assistamt to the space buy 

* * 

Mirs. Anne 4 Se ree has been 
with Aug x& ' d. fo 

der a yea es been appoin d 

nager of the statistical = n of 

sgzency Ss marke search depa 
nt 
* * * 

James MekKee. formerly with 
Reginald Corfield Lid... has joined 
“ board of Bradley, Gale & Co 
Lid olour printers on paper and 

tal 

* * * 


Kent ag has joined Young 


& Rubicam td. as account supe 


visor For the past two years Mr 
Dennan has been assistar lx 
nN B. Slocur vice-presider ’ 
ae of the agency's int tior 
{ mn in New York City P 
vusiy he w esistar to § 
Moock ce-presid ek = 
Th pson Internation amd repre 
d that agency in South Africa 
Ite has already taken up residenc 
London 
oa - cs & i" 


T. H. U sherwood 4. A 
Pat Gierth, who ned Colman, 
Prentis & Varley Lid. in 1946 as a 
4 group leade has been 
ppo nted deputy itt director 
Arpad tier cer 1 director 
M : h rained he Gold 
mths Colleg spen veral y 
t S idy ng agency 
hefo he w t me during 
” war he was art director to th 
Army (London). He has exhibited 
" he National d Leicester 
Galleries 


OBITUARY 
H. I. Turner 


Horace Irving Tu of Stubbin 
House, Rawmarst nt managing 
fir f h s Yorkshire 
lin p ntir y Ltd.. Mex 
b gh di s Saturday 
Sheffield Roy 1 y He wus 
( 

Younger son of th under of th 

rip y M Turn rved as a 
Pp ft, » th Royal Flying 
( t juring the 19 R wa ind 

flered from th tt f a crash 
d g ihe w Hi d over 40 

‘ tive mn with the 

pany 
Jd. R. Millar 

Jan M who for 
gp : a d with th 
| h 
Fa A Herald ithgowshir 
died I ! nt hes hor 

iz B® Ss I k Hic w 

| f t J 1 & Co 
Lid, pubiist t ) newspapers 


Bow ver 


Robert Freeman 


Avoust 28, 


1952 


Macdonald Hastings 


bereaved 


Robert Freeman 
ng director 
n Co. was 


chairman and 
of the Robert 
bereaved by 


death of his younger son 
ym holiday at Torquay 
A verdict of accidenta! drown 
ng was returned by the South 
Devon Coroner, at an inquest on 
17-year-old John Robert Free 
an, of Shelton House, Sloane 
Street, S.\W.1 who was found 
drowned close to the shore at 
Peaked Tor Beach, Torquay 
Brother’s rescue bid 
Robert Freeman, the father 


told the coroner that his son, who 


was a good swimmer, had gone 
for a bathe at Peaked Tor 

A brother, P/O. W. J. Free 
man, of R.A.F. Sandwich, who 
was on the beach at the time 
said: “He suddenly appeared to 


be in difficulty. He made no cal! 
and I went to him fully clothed 
nd was able to reach him with- 
out being out of my depth. He 
was obviously unconscious, and, 
with a doctor and another person, 
1 applhed artificial respiration 
until the arrival of an ambu- 
ance 


PRINT PRODUCTION AND TECHNIQUE 
ARE SUMMER SCHOOL THEMES 


Forty ul Young Master Printers 
nbled at Beaumont Hall 
I : Univ ( gc. for th 
ghth Y.M.P. Si School 
! t Ver Hazell, Watsor 
& Vi Ltd) Y.M.P. national 
t y for opened the 
ho iw he students 
ut al 4 nh overseas n 
Dutch. Ff h. G in, Pakistan 
d Swedist 
Charles M Balding & Man 
sell Lid., Wist ) in opening 
Mod n chr 
eed ad YY methods of 
nT f ‘ ng. H.O 
Smith “a ondon Sct of Printing 
& Graph \ d sed the ficld 
wf developmen to-compos 
on. In the ev r s of techn 
1} = interes “ hown and 
d scussed 
The second d a devoted to 
some of the ov i] aspects of 
productior dtd fents heard 
ks by B. M (Bradshaw 
P a ¢ lid. B vwham), on 
how wear yw optimum 
prod ’ I t (British 
United Shoe M Co. Ltd 
i ‘ i, o “ » a works 
oun ud] R.A kson (Thos 
Forman & Sons | Nottingham) 
nm meentives. | vening, films 
ss * 
a mS 8 


on pre oductiv ty were shown 
‘ © two large printing works 

n Nottingham Thos. Forman & 
Sons I und the printing depart 
nent of Boots Pr Drug Co. Lid 
were organised for the third day 

When labour relations were dis 
cussed A. H. Wadd (Uohn Brown 
Ltd Nottingham) spoke on per 
sonne! management and F I 
Andrews (group secretary, Typo 
graphical Asso on), on the pro 
biems facing the trade union official 

I s Master Printers Associa 
on entertained the students to a 
ver trip and to dinner 

Philip J. Wneht John Wright & 
Sons Ltd.. Bristol) gave a detailed 


sccount of the 


numerous pomts fo 


be observed when planning and 
quipping a print factory, and then 
set the students a practical problem 


for discussion and solution § in 


syndicates 


On Saturday an unusual and in 
‘resting visit was made to the bell! 
foundry at Loughborough followed 
bv a visit to the Leicester Evening 
Ma 
The administration of the course 
has been in the hands of P. Glennix 
Smith. a member of the staff of the 
B.F.M.P 
a - — 

je - »” Pee 
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Over thirty long years ago... 


...the obvious 

first choice 

in appealing 
to women ie 

§° The Bread 6You 


R‘ H in nourishment 


that w an essental 


Digestive, too, as all good 


. 
| n tel I i ge nc C 5 bread ought to be. But 


more than the, HOVIS 
wo doubly delicious——and 
potming to a degree 


and good 


YOUR BAKER 
BAKES If 


...and still is 


GOOD HOUSEKEEPING 


where EVERY ADVERTISEMENT IS GUARANTEED 
and where that obvious first choice is more obvious still since 
feminine confidence in Good Housekeeping is greater than ever 
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USTRATEE 


ILLUSTRATED has a greater weekly net sale than any other general 
magazine published in Britain. The A.B.C. figure for the six months 
January-June, 1952, is 1,129,423 excluding the two Royal Funeral issues. 
With these issues included the overall average is 1,190,041. The number 
of people who actually read ILLUSTRATED every week is 6,310,000. 


But although the size of the market reached is the predominating factor in the 
choice of any national medium, advertisers today are turning their attention more 
and more to the composition of that market, and thus 
assessing its value. Who are the readers ? Where 
do they live? What do they do? What do they 
possess in the way of major domestic equipment 
and luxuries? What are their hobbies ? 


ILLUSTRATED so far as its own vast readership is 
concerned, has published a special report “FOCUS ON 
ILLUSTRATED” which completes the picture and reveals 
a market in many ways above the average. If you have 
not yet received your copy—piease write. 


WEEKLY NET SALE 


29,4235 


HARRIS KAMLISH. ADVERTISEMENT DIRECTOR. ODHAMS PRESS LTD. 96-98 LONG ACRE. LONDON. WC 2 
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low pilot surveys helped 
launching of *Airwick’ 


Hiow Airwick was introduced, 
fre in Britain and then in 
\ustralia, way described to mem- 
bers of the Victorian Division of 
the Advertising Institute of 
\ustratia by b. 1. Jarvis, director 
in charge of J. Walter Thompson 
Aust. Pty. Ltd. Melbourne, at 
a dinner in Melbourne. 

I hve mrs 1 had been ad 


: } « explained that 


1 wa 11 
iH i fed < i 
t I ! before launs ‘ 
li w Arne 
! were ‘ iff 
‘ t i ‘ 
\ « j ‘ 
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‘ m ‘ ed 
« “ ‘ 
\ f “ ! 
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( hallenge to agers 


ve after Airwi “ 
ched in En — H oh 
were septica ‘ t a“ 
“ dhe ceived Aust 
ius vin vd were a 
lifferent from those ft . 
} ind’s were from Ameri 
It w decided to conduct a f 
ntl oman A ‘ 
. f Airwick was t ght t 
\ » and those wh wc 
terested took it to the home 
md { it it unde he Ww 
{ possible 
Af this miot su ’ 
were mack Vv place 
{ it was eve dicati« 
t sublic w i be glad t 
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{ f wi } f sirchases 
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‘ 1) f d 
t ‘ It's the Ww ck 
1) 1 \ Schedule 
ted « ec leading w 
« und a subsid 
r ot? ivavines ‘ f 
d wpers in cach Stat ead 
‘ papers, and a go 
{ f i “ d « 
d 
In tl In f 
chandisinge ) WT ed 
a the same « 


vunter the ive g would 
De Ww h a cracke 
They set ou te track 
Airwik wa and 
1g (hat was perhaps t alway 
« d enough by the advertis 
2 man) what it would mean 
iise » add 14) profits 
[hey ran comprehensive adver 
sements im the ide = press 
succ fully explanatory trade 
erchandising folders, and als 
ad attractive window and 
inter cards 


One of 
irts of the 


was the packaging of the 


i vere 
pu in 


Merchandising plans 
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adequate s 


most 
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ew, untried prod ict 


Horlicks 
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) attract 


Ihese were 


“ cent 


where they 


On this counter 


bottle 
words “It's 
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Although 
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was the experience 
ind in England where 


18 months 
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went 
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using the product 
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CHOOSING 


“The selection of a name for 
a new product is often the start 
of deep research and hard think- 
ing on the part of advertising 
creative men who must take the 
name, seek out every apt awocia- 
tion between it and the product, 
design a suitable and attractive 
style for the name block and 
finally produce 


theme which 


Airwick had 


at suceess to date 


they 


18 


A 


an advertising 


extracts the 


last 


ounce of value from the name.” 


This observation is mad 
Roy Watson, advertising mana 
er of Goodyear writ : n 
Goodvear News of the search 
hat went into the campaign that 
aunched the Eagic two 

irs ago 

He tells how the choix f th 
ame “Eagle” “mad Th 
gists of the advert depa 
nent ent ? 
*pywriters and artists < 
nuseums ‘and ink he fa ft 
African bush.” 

\ start was made wit! < 


NAME FOR A 


Avoust 28, 1952 


Remington Rand have taken their press advertising siogan Give your 
/ { ” the theme of a window display featuring the 
Contour 6 electric shaver at their New Oxford Street offices 
ANSWER TO CRI rics OF “ADV ERTISING 
In a letter the Garage and ompetent ever successfully 
Motor Agent, Les Price, adv prosecuted a war without con- 
sing Mager, t John Bull siderable losses. Nevertheless, Sir 
Rubb Co Ltd replies to Charles Higham a leading 

cs of advertising authors on advertising is 
He writes (inter alia) repor ted to have said: “Half the 
A good wine needs no bush’ money spent on advertising 1s 
ivs Shakespeare Time was. Wasted. But,’ he continued, ‘the 
when if a man sold a good brew 4 Miculty is to know which 
vintage he ever lacked halt! 
istom—bush or no bush. To ees erage 
sy, however, if a anufacturer Promotion—in 
ikes &@ good product, the world 


ind his wife do nor beat a path three languages 

the f ry d People don't 
has eoods and véiees they Occasional Letter is the title 
have to be sold Mass-selling is Of a brochure which Stowe & 
1 natural consequence of mass Bowden Ltd. produce for their 


uluction. which makes low Client Henry Simon Ltd 
ces possible Published in French and Spanish 
Ihere ite wo principal versions, as well as English, it 
hods of s £ personal circulates news of the most pro 
salesmanship ind = advertising gressive features of the milling 
The two techniqu ire comple industry, with details of machi- 
tary. bke bart on a hook and nery and methods. Size 154 in 
ind bait. ora more fitting % 9} in., and using glossy paper, 
inalogy, business being not a its pages may vary in number 
ort bur more ke a fight from eight to 20, or more. It is 
mofantry and big guns profusely illustrated with photo- 
No statesma wever emin graphs of factories, plant, and 
uw. no tary leader, however personne! 


‘EW PRODUCT 


London 7 ’ ere the re Continues Mr. Watson “A 

iret ind ut the cagles fine bronze eagle was acquired 
had tt ib schanging the for the Motor Show from 
frest kies f ther northern the widow of an ardent col- 
home for t nurky atmosphere lector of bird and = animal 
~ London. But e Zoological bronzes The metal in the 
Society lex data on the model tempted pilferers at its 
bird and its ha first Motor Show. and only the 

tt ASSISTANCE f solid nature of the bird pre 
Ca Cha WR vented its removal A Good- 


year salesman is now searching 
the Scottish Highlands for a 
eK stuffed specimen of the male 
Marta Hawk I < = King of the Birds.” 

The campaign has brought its 


critics. A Scotsman wrote to say 


er pag eas that a fish carried in the talons 
E "As —_s rhe of a Sea Eagle, and described as 
Pe lg er . a salmon, bore markings identi- 
en en toa ‘ fying it as a sea trout; the por- 
» : traval of an American Bald 
e Fagie with a rabbit in its claws 
Reprints . sought brought a protest from the ladv 
f ny os { | ereitholo president of the New York 
sts 1 sev eanisations Emergency Conservation Com- 

‘ Eagle as ‘ nittee 
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HIGHEST 
daily 


net sale in 


the world 


Daily Mirror 
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5 We are 
proud to repeat— 


# 


The “Dally Heraid reaches the heart 
of Britain ‘gs Riche:! Familiy Market 
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Here is a family market of 6.750.000 men. women and children 
—the cream of the “better-off" wage-earning group. In almost 
half these homes there is more than one pay-packet each week. 
This is a market you cannot ignore; 53% of HERALD readers 
see no other national newspaper. How better to reach them 
than through the DAILY HERALD? See how the sales have been 
rising in 1952! 


January .. 1,883,364 February .. 1,907,567 
March... 1,898,445 April. .... 1,915,912 
May ... 1,949,400 Junme..... 1,965,504 


E. H. HULL, ADVERTISEMENT DIRECTOR, ACRE HOUSE, LONG ACRE, LONDON, W.C.2 
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DITHERING 


le «a London magistrate’s court a 
dictionary & produced to tind 
what & meant by the word 
“ad ertine.” 

‘ime definition given was “an- 
nounce for sale.” And a police 
inspector said he took it to 
mean putting out pro 
about something a food of a 
political creed. 

Uritain to-day has two good pro- 

ducts: her industrial output 

and her way of life. Advertiv- 
ing can help to sell both if it 
is given the opportunity. 
ofortunately, there is dithering 
in high places. Some Govern- 
ment departments appear to 
appreciate that publicity is an 
essential part of selling goods 
and ideas, while others sink the 
economy axe into what 
become for some a political 
chopping block. 


The reckoning 


niews this attitude changes there 

will be a sharp reckoning in 

terms of adverse trade balance. 

As the “Daily Mirror” so sagely 
comments: “It is ridiculous 
to cut down our selling 
services. There should be a 
positive policy... . It i time 
for the whole question to be 
taken in hand.” 

Hritain has « hard selling job at 
home and abroad. At home 
the workers must be sold the 
harvh economic truth that hard 
work alone guarantees good 
living standards, Abroad, the 
products of hard work at home 
have to be marketed efficiently. 

Advertising, properly applied, can 
achieve these things. But only 
when it is recognised as an 
essential operation rather than 
an administrative luxury. 


Opportunity 

Meanwhile, there are opportuni- 
ties for advertising to help 
itself, 

There is no better way of selling 
“advertising” than by letting 
the public see the inner work- 
ings of the businew. 

The Brighton Conference was an 
example of the best kind of 
public relations, ‘Next year 
offers an even greater oppor- 
tunity for making impact on 
the public mind with an imag- 
inative Coronation Year Con- 
ference. 

The Clubs have set the pace with 
a suggestion for an autumn 
conference of their own. This 
would be a natural follow-up 
to an Advertising Awsociation 
Convention earlier in the year. 


Clifton Suspension 
Bo Bridge, Bristol... 


\48 


Newspap 


fy 'Gat years have passed 
4 since Lord Beaverbrook, 

tertaining Daily Express 

rthern correspondents at one 

London's plush hotels, told 

plans to launch another 

evening newspaper in Man 
hester 

Recent casement of the news 
mnt supply position is but one 
ep more along the road to this 

a 

Already the smell of battle is 

the air, and Manchester ts dis 
cussing the prospects of a major 
ress “war.” 

The battleground takes in one 
of the most thickly-populated 
sreas in the world, for about two 
ind a half million people live in 
Manchester and ™) neighbouring 
oroughs, and during post-war 
cars the Evening News and 
Fvenine Chromcle—both making 
in especial appeal to their readers 

have been consolidating their 
sOSsHtON 

Extent of this consolidation is 
inderlined by the former's claim 
that within a radius of 10 miles 
from Manchester Town Hall three 
houses out of five have the 
Fvenine News delivered nightly 
while in the Manchester city area 
he ratio is as high as four houses 
vut of every five 


* * * 


Perhaps more than any oer 
ty. the northern metropolis has 
the capacity to absorb a third 
evening paper Yet, nowhere 
ould any new offspring expect 
rougher opposition. There will be 
ittack, and counter-attack 

In addition to the evening 
papers produced in Cross Street 
and Withy Grove, neighbouring 
publications may become em 
broiled in the battle. The Oldham 
Evening Chronicle's headquarters 
are only seven miles distant from 
Great Ancoats Street, and the 
Bolton Evening News— while 
seemingly less vulnerable to 
ittack—-is less than a dozen miles 
away 


* * * 


Meanwhile. recession in the 
textile industry is having its reper 
cussions Easy-selling days are 

othing more than a memory, the 
ced to sell by advertising ts 
hecoming increasingly apparent 

At least one advertising agent 
has done an excellent job of work 
by emphasising that the recession 
s not a signal for gloom, but a 
period of opportunity for sales 
nanship with which advertising is 
so closely linked 
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er ‘war’ prospects 


BY OUR 
MANCHESTER 
| CORRESPONDENT | 


There is a growing tendency 
on the part of some manufac- 
turers to by-pass normal trad- 
ing channels by direct selling to 
the public. Large sums are 
being allocated for mail order 
advertising, and the results 
have exceeded expectations in 
some instances. 
| and large-scale retailers 
ghout the country are be 
increasingly concerned 
out this development which 


they will have to counter by using 
all the weapons of advertising 
While unemployment in cotton 
towns shows signs of receding 
«al authorities are complaining 
that Lancashire is far too depen 
dent upon the prosperity of the 


cotton industry and must seck to 
altract More new industries 


Advertising could make an in- 
valuable contribution to the task 
of putting the county's eggs in 
many more baskets. What is en 
couraging is the growing ten- 
dency, on the part of small firms 
who have hitherto conducted 
their own advertising campaigns 
on a haphazard basis, to consult 
and use accredited agents. New 
sccounts are coming to hand, 
while one Manchester agent ob- 
served 

Even in a city where agents 
abound there is tremendous scope 
for development. That is not as 
we should like it to be, but as we 
find it. Good agents will be add 
ing New accounts for a long time 
to come.” 

Forecast: That front-page news 
will lead to an upward trend in 


Manchester Guardian casual 
Sales 


To-morrow’s Topics 


Big shake-ups are expected 
Shortly in the space-selling 
departments of several 
national newspapers. Reason 
is that some fear they may 
be unable to use up extra 
Newsprint if advertisement 
revenue is not increased 


Decline of interest in special 
Positions in new ‘papers <8 
reported from the provinces 
Similar trend is noticeable 
in London 


@ Problem for the Advertising 
Association: Where should 
their annual conference be 
held next year? On the “our 
turn now” basis, it should go 
north, possibly to Scotland 
But 1953 is Coronation Year, 
and London—or somewhere 
within easy reach of town 
is considered by many to be 
the obvious and desirable 
choice 


© Members of Independent 


Stores 4 ss« j " are fo 
meet in Lond next month 
to plan combi public ify, 
souvenir pr sction and 
merchandising for the 


C eronation 


London Office: 85 PLEET STREET, E.C.4. 


® Britain's tourist propaganda 
in America and Canada is 
“not good enough,” com- 
ments A. J. Garrett, director, 
United Travel Bureau, just 
back from a tour of the 
dollar area. Result of his 
criticism: A scheme is being 
considered to set up an 
organisation in America and 
Canada “to educate people 
about travel in Britain and 
to aim at co-operation with 
the travel agencies in arrang- 
ing planned tours.” 


@ There are already indica- 
tions that many big adver- 
tisers are raising _ their 
appropriations for Corona- 
tion Year. 


@ The odourless head of 
chlorophyll will soon be seen 
sprouting in a new advertis- 
ing field. “Nature's own pro- 
tective substance” is to be 
used in clothing. It will, it 
is claimed, give a new anti- 
BO finish to suit linings. 
Next place for chlorophyll? 
In laundry advertisements. 


ROUND TABLE 


. . . allied to the West Country 


sristoL EVENING POST 


with more than 130.000 daily circulation 


Head O@ice: SILVER STREDT eed BROADMEAD. Be STOEL 
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RADIO TIMES 


A.B.C. certified figure 
for January-June 1952 


7,792,91 


Copies (at 3d.) per week 


A Single insertion in the 
RADIO TIMES 

is a National Campaign 

for nine days plus... 


Advertisement Dept., B.B.C. Publications, Broadcasting House, Por:iand Place, London, W.1 
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ADVERTISER'S WEEK! 


FOCUS ON MARKETING—II 


How to begin marketin 
a product overseas 


By G. BERNARD THOMPSON, F.5.M.A4., of the Apotlinarie Company Lid. 


port’ Manufacturers have 


- been told this so often by THE MANUPACTURER 


period of agreement 
overseas representa- 
: terms of sale regarding prices 
true enough that unless © Satisfy 1. with the aid of 
the agent chosen, that there ix 
a market for his product. 
© Register his trade marks. 
@ Decide retail selling price. 
© Formulate marketing plans. 
@ Provide an export catalogue. 


financial responsrbilities without 


sale of the goods offered; pay- 


nent for the goods to be clearly 
domest demand supphed 


as similar facilities 
Commissioner for the Dominions 


n which it is desired to operate 


should be exercised in the choice 


depends on the right type being 


the proposition should 


comprising Competitive 


discounts allowed to retarlers 


toms clearance duces 
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the Master or the agem of the 
shipping company and must be 
presented to obtain possession of 
the goods on arrival at thei 
destination 

On landing the following 
charges are payable land ng 
charges, customs clearance ducs, 
port dues, conveyance from the 
quay to the agents warchouse 
duty to be paid tif any) On 
adding these charges to the f.0.b 
price, the landed cost is arrived 
at. To this cost musi be added 
the agent's commission. as stipu 
lated in his agreement, with dis 
counts to be allowed to whole 
salers and retailers 

The selling price to the public 
for each product can now he 
calculated so that a comparison 
can be made between the pro 
posed selling price and those of 
competitive lines. If his selling 
prices are comparable with or 
lower than prices of similar goods 
already on the market, the manu 
facturer can go right ahead with 
his marketing plans. In the case 
of export to a foreign country 
he will have to provide a Cert 
ficate of Origin, which is a signed 
declaration that the imported 
goods are of British origin. In 
certain cases, such certificates 
have to be certified by the 
country’s Consul in England 


Three methods 
of selling abroad 


The methods of selling abroad 
can be divided into three classes 

Goods on Consignment, Bulk 
shipments made to the agent who 
remits to his principal moathly 
the total value of goods sold 
during the previous month 

Goods on firm sale. Goods 
which are sent in bulk on instruc 
tions of the agent. for which he 
will pay on arrival or by an 
igreed date. Wherever possible 
( is desirable to sell goods on 
this basis provided the agent has 
a strong financial! backing 

Direct orders. hese are firm 
orders obtained by the agent 
which he sends direct to the 
manufacturer for specified quan 
tities. This procedure js followed 
where the agent does not carry 
stocks but sells on samples 

Marketing plans should next be 
formulated and the avenues of 
distribution decided upon. ie 
through wholesalers and or re 


ers, direct to consumers (in 
cluding direct mai!) and speciality 
selling Other points to be con 


sidered are the policies to be 


adopted towards customers and 
competitors and the relation of 
market research to the distribu 
tion policy 

An export catalogue s an 
essential, not only to the agent 
but to potential customers. and 
should i masterpiece. It should 
give facts about the products and 
practical information which will 
be of use to the buyer and the 
user Illustrations. wherever pos 
snc should be ncluded 

Your package should wherever 
possible be accompanied by cir 
culars and directions in the 
language of the country and every 
care should be taken that the 


insiation ts correct 
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INTERNATIONAL MOTOR EXHIBITION, EARLS COURT, OCT. 22 — NOV, 1. 
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OCTOBER OCTOBER 


17 @ 24 & 31 


HESE are the year’s finest issues. The result of Offering a superb presentation of the 1952 Exhibition, 

months of planning based on a unique knowledge these heavily enlarged, profusely illustrated special 
of the automobile industry and its products, The numbers will reach buyers in every part of the world. 
Autocar Show Numbers are studied from cover to In addition to the journal’s regular net sale of well 
cover and passed from hand to hand long after the over 100,000, many thousands of extra copies will be 
Show has ended : sold at the Show and elsewhere. 


Oct. 17: Comprehensive Buyers’ Guide and Show 
Preview. CLOSING DATES FOR SHOW COPY 


Oct. 24: Analysis of technical progress ; details and = tL ogmpow SHOW GUIDE ..... OCTOBER 1 


prices of exhibits. 
Oct. 31: Survey of design and summary of the LONDON SHOW REPORT.... OCTOBER 8& 


Show’s highlights. LONDON SHOW REVIEW.... OCTOBER 15 


Unequalled coverage of the most influential section 
of the world’s motoring public 


OCTOBER 


DORSET HOUSE, STAMFORD STREET, LONDON, S.E.1. WATERLOO 3333 (60 LINES) 
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‘Hi 


ments 


gioomy 
being 
leaders are an interest 


pronoun 
made t 

dustrial 
ing reflection of the 
standards 
1 comparatively short time Th 


way 


which can change 


present so-called recession im 


the consumer goods industries 


would have been accepted only 


fifteen years ago as the height 

oft pr ymperity 
Eve nee the end of the war 
eadily sing naumer in nes 
ned with elative scarcity 
goods has generated @ feeling 
that the normal state of affairs 
apect s tha f ap iblic 
which wm prepared to queue for 
t anything offered to it 


When queues disappear, when the 


ustomer becomes ncreasingly 
critical of the value for mone 
whict ws «6Chhberng§= offered nany 
amongst the new generation of 
trace fee! that the bottom ha 
fropped out of ther world 
It os strange that, under rnd 
when consumer incomes are 
sng. when there is no rea 


ificulty im 


4 heed to sell 


selling (but there 


in the pre-war « 


! the term) business men seen 
“« hew nerve 
What exactly has happened t& 
he demand for msumers ¢£ j 
he last siA months \ 
he muddle of last year traders 
aiways used to comparing ti 
urrent sales with those of ' 
arlier found them fallong 
behind Sterling turnove Wa 
st by any standards crxcep 


eople are beginning 
to buy more again 


What has happened to the demand for consumer goods in 


the last few months ’ 
“Quarterly Digest” of 5. 


This article, condensed from the 
C. Peacock Ltd., refutes some 


y accepted “reasons” for the trade recession and puts 


this recession in its historical perspective. 


The pubiie have 


started buying again, it concludes, but they are buying 
more cautiously than they did a year ago. 


thase of the post-Korean war 
period very high. But they did 
not match up to the level reached 
during a period of excessive buy 
ng on the part of the public 
Christmas trading recovered but 
during the first quarter of this 
year some sections of the trade 
suffered an absolute decline in 
sales While the amount spent 
n food was still substantially 
higher than a year cartier, the 
volume fell by about five per cent 
while the quantity of clothing 


sought fell by about twenty-five 
er cent The amount spent did 
wit fall by the same amount, but 


poees were substantially higher 
In fact the decline in sterling 
turnover was fourteen per cent 

this was not 
because of the high level 


The reason for 
th at 


ot sales during the 
war phase the 
had 
c othing and 
goods that he 
buymg for some 
period This in fact could not 
be true. The ordinary purchaser 
has never been able to do much 


post Korean 
consumer gener 
such larg stocks of 
other semi-durable 
wus able to lay off 
considerable 


auy 


more than meet his or her every 
cay needs The idea that the 
bulk of the consuming public 
bought dozens of shirts or suits 
s fantastic to anyone familiar 
with the standards of life of the 
tulk of the British public 

What happened im fact was 
quite simple Big falls in some 
raw material prices occurred after 
the y part of 19ST and were 


widely publicised The ordinary 
shopper did not find these falls 
reflecte d in the prices of the 


' 


goods offered in the shops. Right 
wrong he decided that he was 
being taken for a mde and la 
off buying Apart from food 
where he tried hard to maintain 


his standards ihe consumer 
schooled by many ycars of scar 
city, Anew from rec { experience 
on «a way in whi his pre-war 
equivalent did not. that it was 
slways possible to make a gar 
nent, a carpet. a suite of furni 
ture of a radio set last another 
twelve months rather than buy at 
prices he felt were too high. (The 

HY eXception to this was, pos 


sibly, footwear When a 


shoes 


pair of 


Wear Out they must be re 


placed.) At the same time people 
no longe think wt wad sgrace 
tou be shabb dressed f they 

| that the market is against 


n they are qu prepared to 
Nn a shabby suit or a 


HEAD OFFICE 
LONDON - 


SOUTH EASTERN 


GAZETT 


60 FLEET STREET 


es took place 
luring a period when the rise in 


consumers K was still 
rapid The public just got fed 
up with th Mf-hand way in 
which they felt t were being 
treated 

As a result, f September 

wards some retailers started 
reducing their prices to meet the 


changed condit 


\t first what 


they could d wa mited and 
he effects wer really ap 
I first Quarter 

wed a sub 


e purchases 
Prices now 


i cen reduced 

evers wt ‘ cover re 

sCEMeEN Costs tatlers who 
bave followed th 


cy are now 
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reaping the 
sales 


higher 


benefit in increased 
In some cases sales are now 

than they have been at 
any tome. There are nevertheless 
wholesalers and retailers who 
have not yet been prepared to 
grasp the nett They still hold 
stocks, bought at high prices, and 
are Not yet prepared to sell these 
at currem prices in order to be 
able to replace them with goods 
produced on the basis of current 


raw material costs Sooner or 
later, and sooner rather than 
later, they will find themselves 
compelled to do so. Either they 


will find that their prospects are 
being hampered by hanging on to 
stocks Or the banks, where they 
have loans to finance stock hold 
ing. will force them to realise 
these assets in order to repay 
their loans. In either event their 
selling prices must come down 
On this basis the recent reces- 


sion makes sense The public 
have now started buying once 
more. But they are buying more 


cautiously than a year ago. Price 
is the first criterion which they 
look for, quality the next. Given 
good value for money on the basis 
ot present day standards they will 
buy as much as is offered to 
them. Without this they will stay 
out of the market 


: Readers gave 
him his name 


seeeeeereeeee 


. 
. 


We. dens 
| 


thank vow je 


i 


Sout LONDON BREW ERY 


atnags cette 
@ 


A few months ago South 
London Brewery introduced a 
lithe figure of a drayman into 


their trade advertising, to empha 
sise that they can supply beer 24 


hours a day the whole year 
through \ reader—and §.L.B 
don't know who —started calling 


the drayman “Mr. Nevershutt.” 
The name has spread through the 
brewery’s territory to 
xtemt that it has 
officially 


such an 
had to be 
adopted The above 
naming ceremony” advertise- 
ment appeared recently in the 
Morning Advertiser Agents for 
S.L.B. are Rumble, Crowther & 
Nicholas Ltd 
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UP/Z AGAIN! 


8100 


to 4 


nore ee 


NET WEEKLY SALES JAN-JUNE 


The circulation of RADIOLREVIEW is climbing 
steadily all the time! Last ABC was 107,552 — and 
now weekly sales (ABC : Jan. — June) are 138,100 


A CW, AEC copies. Stay-put rates at 25/- per s.c.i. give you an all- 


-week, all-family circulation with real pulling power 
for 2d. per inch per |,000. Executives who know 


LI the Irish market realise the unbeatable value of 
(4 


- 


A no REVIEW 


AORLANRS as Ree mre’. 


ROR CEERI 


RADIO REVIEW LTD., 67 GRAFTON STREET, DUBLIN LONDON REP: D. W. MAYES, 69 FLEET STREET, E.C.4. PHONE CENTRAL 4447 
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4 new circulation-getting factors. 4 reasons why 
Picture Post is set to top the million mark. 
4 grounds on which Picture Post guarantees you one 


LOOK AT THE CONTENTS 


This week. The great eight-page colour 
record of the Queen’s first summer as 
sovereign. 

1.Q. Tests—an astounding exposure by 
F yfe-Robertson, the man whocovered the 
Ground Nut Scheme for Picture Post. 
The floods. Bert Hardy’s own on-the- 
spot pictures of the Lynmouth devasta- 
tion and suffering. 


AND SERIALS! 


First the thrilling true-life adventure of 
a lion-killer. And to come—the amazing 
story of the tragically murdered 
Christine Granville ! 


million circulation throughout the rest of the year. 


AND ADVERTISING! 


The most powerful advertising drive 
Hulton Press have ever had. Largest 
possible spaces in all leading National 
Dailies, Evenings and provincials— 
everywhere. Express, Mirror, Mail, 
Chronicle, Standard, Star, etc. 


Wholesalers and newsagents have 
responded with terrific enthusiasm— 
orders are pouring in! 
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The figure /“W and the facts 


THE FIGURE of the tycoon is The Economist's symbol for matters of the day; and (2) buying space in The 
he kind of readership it achieves. He represents the Economist in order to bring their products to the atten- 
successful man. And in the past few years more and tion of others of their kind. 

more of Britain’s successful men have been (1) buying These two diagrams show the facts; and rarely can 
The Economist to keep themselves well-informed on facts have spoken more plainly for themselves. 


I AVERAGE WEEKLY NET SALES OF THE ECONOMIST SINCE 1947 
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HALF 


*ABC FIGURES 


2 ADVERTISING SPACE SOLD IN THE ECONOMIST SINCE 1947 


1907 5 DOO DL: 521 pages 
| GOCDOO ‘aca 
: GOCLOL OL 785 pages 
 G00G0G0LL 055 page 
| OO0lLO LOLOL 1134 pages 
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GOOCTOLL« HALF YEAR ONLY: 728 pages 
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‘SERIOUS’ 


PRESS SURVEY 


Readers are attentive to ads — but special 
care with copy ts essential 


BY A CORRESPONDENT 


“It is important to take time out now and again to examine the very valuable s 
services these magazines can provide for large and small advertisers”. 


ial 
The author of 


this article, director of a well-known agency, sets out to do just that, and to recall some 


PROGR ESS fo ELECTROMES 


Many readers of 
serious jour- 
business 
buy in 
products 
and (such 
as those supplied 
by Mullard). But 
they alsa shave 
eat and smoke. In 
approaching them, 
lean hack- 
wards a little” (as 
Straight Cut do) 


men who 
dustrial 
services 


over 


I' is fair enough to say that 
we do not automatically 
think of the “serious” weeklies 
and monthlies in the normal 
course of media planning. 
After all, the bulk of agency 
business these days is made up 
of medium-sized appropriations 
for mass-appeal products; ap- 
propriations which must norm- 
ally be spent in the publication 
with mass circulation and 
minimum cost per thousand 

Because we do not automatic- 
ally think in terms of the 
“serious” press, in our day-to- 
day business, it is important to 
take time out now and again to 
examine the very valuable special 
service these magazines can pro- 
vide for both large and small 
advertisers 

There are, of course, occasions 
when, with a very large appro- 
priation, the object is a blanket 
operation when every available 
medium is used on a short-term 
concentration programme 

11 would be unwise as well as 
unfair to think in terms of the 
serious press for only such occa 
sions as these-—and if this were 
the only use for these magazines 
few would be able to survive 

The reader of the “serious” 
weeklies, irrespective of his 
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political interests, is by no means 
a long-bearded bibliophile whose 
main shopping interest is confined 
to snooping around the Charing 
Cross Road bookshops in sandals 

With national political and 
economic opimons so. strongly 
divided, a tremendous interest 
stimulus has naturally enough 
been created about all the impor 
tant current events at home and 
abroad The “serious” maga 
zine’s reader buys his paper be 
cause his dailies, his Sundays and 
his evenings fail to him 
with the amount of factual, de 
tatled information —and comment 

he requires. He wants to know 
more. But merely to that 
a publication is “read by think 
ing people” is not making a very 
useful clarm Some advertisers 
may even feel that thinking people 
are the last kind of people to 
whom they could address their 
message ! 

What the serious journals have 
to offer is not necessarily “think 
ing” readers but something far 
more practical—something that 
cannot be measured successfully 
by surveys or coupon replies. It 
is “attentive” readers who go to 
make up the readership of those 
famous national — publications 
which acquire proved respect and 
authority without great circula 
tions It 1s a sobering thought 

and one we might refresh our 
selves with now and again—to 
remember that The Times, prob 


supply 


State 


of the proven approaches for advertisements in these papers. 


ably the greatest daily newspaper 
in the English speaking world, has 
the lowest circulation of all our 
accepted national dailies 
reader of the “serious” 
unlike the readers of 
more popular weeklies, does not 
read to escape. It cannot be said 
of hum that “reading ts sometimes 
an ingenious device for avoiding 
thought.” This reader does not 
seck a publication to take his 
mind off things. When he buys 
his paper, he buys for himself a 
set of mental exercises. It is not 
the policy of the serious weeklies 
to dish these up to him in an 
easily digested beheve-it-or 
believe-it-not-fashion, His mind is 
more than aggressively receptive 
What kind of products are most 
suitable for advertisement in the 
serious” press? tt would, of 
course, be foolish to suggest that 
the serious weeklies provided an 
ideal medium for washing pow 
ders and low unit priced grocery 
products. On the other hand these 
weeklies deserve serious con- 
sideration outside the ficld of 
book-cases, correspondence 
schools and those advertisements, 
those monuments of fine writing, 
produced in an altruistic state of 
mind for some manufacturing 
colossus whose products are never 
seen by the general public 
True the circulation is 
masculine, and while men may 
not be the world's most active 
shoppers, it would be foolish to 


mainly 
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FIRST OF THE WEEKLY REVIEWS 


THE SPECTATOR 


A Journal with an established confidence between 
reader and advertiser 


H. S. JANES, 
99 GOWER STREET, LONDON, W.C.I 


EUSton 11 


Member A.B.C. 
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serious pre 
Stephen Potter 
underestimate the power of a of mtellgence continues to shave Schweppshire Post 
man ea is also @ potential coe eecceccoscocosoooooccs 
The serious weekles can put t industrial products, a 
up a first class case for azo ° industrial ser 
blades and shaving cream (not vies and a likely recruit for air 
every active bra grows a beard travel ua . 
to prove it), } f hings Is it worth writing special copy . 
(this something always actively for press’ . Z r Fe A 
ducussed by man and wife) During hot and hatefu ? 
hottied beers, seedsmen, tools ar years a the cold and i { hd @ 
associated) = products fo the cymical years that followed on its contribution to -é- 
handyman nsurance motor heels, became the practice of literature and poli - 
<s, radio—and al) those things sgency and advertiser alike to tes And it is in ’ : 
which a man either needs for his produce mice tidy campaigns that the same vein we 
“ronal use, of im which he has could be conveniently slipped in put forward a few 
f nportant say Rememb anywhere one-ad. for suggestions, a few 
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he “serious” journal reader may everything” days afe over We nudges on the cle 
be fa ss with and able to have got to produce a lot more nents that could 
quote The Nicomachean Ethics advertisements than we have done help to make your 
but nevertheless, he has to clean n years Media advertisemen, more 
his teeth, buy flannnels. toys for chore ts going to determine our readable inthis 
his kids (and thes ts man-influence campaigns more than it has done somewhat selective 
uff And “identally, do not for hall a generahon It is not market 
class him t closely with the going to affect basic selling policy Your reader is 
bi t reasoning hut to demand more reading because he 
he long his weekly variations expression of this is looking for in 
Viagazine may be his only serious than This will be formation; he doe 
adventure mio reading and it g00d for business of adver not want to escape 
" his moment that you ca using-—and such an outlook can from facts so 1‘ ; at 
atch his interest at its keene only produce the full value from give them to him 
Many of to-day's politica t the * papers——and they Here is an active brain, as absor- 
oversics have a strong economic certainly deserve a consideration bent as blotting paper—soe don't 
and industrial background § It is when campaign policy has spare the ink. If ever there was 
rot surprising, therefore, to find not been produced on an casy a case for the editorial ad.—not 
nany businessmen taking an way-oul basis in format only but in content 


active est in the serious is not the purpose here to here it is. Tell your tale simply 

journals which may give them a include suggest the hut interestingely—lean over hack 

fresh slant on their own problems formula to advertise im wards a little and thus beat a 
mieed. ar wight into what the “ but only to critical mind at its own game 

he other side thinks about) This prompt a little serious thought; a All that can be said about the 

ypens the way for another kind ltttle serious consideration of these sales argument,” applies to the 

f advertising: For while a man publications that make no smal! layout, too. Remember, pictures 


here can enjoy an out of the 


ordinary importance—but 


not 


“label” pictures—make them as 
factual and as humanly important 


as the paper's editorial 


You do not have to follow the 


intimacy—its appreciation of a 
mind that wants to know and 


loves “great argument.” 


Fridays 


10 Great Turnstile, W.C.1 


THE NEW 


Solus positions available 


A.B.C, January—June 1952: 77,814 
Rate £110 per page and pro rata 


Spaces up to whole page (11° . 8)°) 


and the lowest rate per page per 1,000 net sale 


Three columns (11° « 2}") to the page 


All itions in, next or facing matter 
£ 


Ninepence 


STATESMAN 
AND NATION 


The largest net sale of any review of its class .. 


HOLborn 8471 
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LEGAL QUERIES ANSWERED 


Circulation claims 


and the law 
By our Legal Correspondent 


e 

Q. | bovked space in a publica 
tion on a twelve months contract 
1 have now found out that the 
circulation is nowhere near so 
g00d ay it was represented to be 
Am | hound to complete the 
contract 

A, Without a close exammnahon 
of al) the facts and the claims 
made by the space salesman, it 
is not possible to give a detailed 
answer to such a question. There 
are, however, certain principles 
of general interest. In the first 
place “puffing” —which has been 
described as “the ordinary com 
mendatory expression of Dusimess 
routine’ $s not normally of such 
consequence that the Courts will 
have regard to it, and it is some 
times impossible to define the 
precise border between “puffing” 
and misrepresentation 

Suppose the representation as 
to circulation amounted to fraud 
Then the contract us voidable (that 
s. it is not binding) at the option 
of the party defrauded. But what 
amounts to fraud? A misrepre 
sentation is fraudulent when a 
person makes it knowing that it 
is false, or without belief in its 
truth. or recklessly. without car- 
ing whether it is true or false 

An advertiser who has been 
induced to buy space as the 
result of a fraudulent statement 
can, if he wishes, bring an action 
for damages for deceit. He can 
repudiate the contract. and if the 
publisher brings an action, he 
can plead fraud as a defence 
Or the advertiser can bring an 
action for damages, or for recis 
sion of the contract, or both 

Also. if the musrepresentation 
were innocently made, the con 
tract can be repudhated. But, of 
course mn such circumstances 
there cannot be an action either 
for decent or damages 

A musrepresentation. by the 
way, must be a statement of fact 
and not of opmmon. For instance. 
f the representation said “the 
circulation will be up to 100,000 
before the end of the year.” the 
Court might decide that this is 
not a statement of fact at present 
in existence, but an expression of 
opinion, or something that is 
going to happen in the future 


Q. When is commission pay 

ible on a T/C contract’ 
Presumably there is no 

agreement between the parties. 
First of all there is no doubting 
that commission is payable to a 
salesman who secures a 
contract 

The problem, however, is when 

the commission payable. if no 
arrangement for payment ts speci- 
fied in the contract. Obviously 
as it ts a type of contract that 


can be terminated at short notice, 
it does not seem reasonable that 
commission should be paid in 
advance, but does seem reason- 
able that it should be paid quite 
soon after the advertisement is 
published. and that payment 
should be according to a definite 
system 


Q. | have invented a name for 
a product which 1 intend to mar 
ket and advertise. How can l be 
sure that other people will not 
use the name’ Must it be regiss 
tered And if so, what is the 
procedure’ 

A, Assuming that the name 
will be submitted eventually for 
registration under the Trade 


ADVERTISER'S WEEKLY 


1.R.A.M. 


International Representation of Advertising Media itd. 
40/2 WILLIAM IV ST., LONDON, W.C.2 


FOR BEST MEDIA IN EUROPE 


PHONE: TEM. 3272 


REPRESENTATIONS 

BELGIUM Le Soir, Le Soir Ilustre, Het Laatste 
Nieuws and others 

FRANCE Le Figaro, Album Figaro, Le Monde 
and 200 others 

GERMANY Die Welt, Stuttgarter Zeitung 

ITALY Corriere Della Sera 

LUXEMBERG Luxemburger Wort 

SWITZERLAND Die Weltwoche, Auto, Annabelle 


(Fashion) and others 


Ali queries will be ref: d to 
a barrister specialises in 
advertising law. His replies will 


opinions expressed. 
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Marks Act, 1938. it is important 
to be sure that it is an “invented” 
word. If u 1s claimed that it ts 
invented. it will have to qualify 
in accordance with the following 
principles: (a) It must be newly 
coined, (b) There must be an in 
vention, and not the appearance 
of invention 

It has been ruled that two 
words joined together or a mere 
misspelling does not make an in 
vented word. A foreign word is 
not an invented word, but a com 
bination of foreign words might 
be acceptable. Even if a name 
ig a genuine invention, it May not 
be accepted for other reasons 
such as causing confusion with 
others 

Trade Marks are registered at 
The Trade Marks Registry, 25 
Southampton Buildings, Chancery 
Lane. W.C.2. It is most advisable 
that a name should be registered 
so that 1 can obtain all the pro- 
tection to be derived from the 
Trade Marks Act 


All 
incoming 
mail 
opened 
in I 


minute* 


Your office day gets off to a smooth and efficient start 
with this excellent 1. C.C. machine—designed to save your 
Organisation tine 1 money 

A junior can operat lt is safe and consistent. Safer 
than a paper knife 

No danger to env « contents, Automatic feed 

Power operated, w adjustment for large or small mai! 
Self-sharpening s *A hand-operated model is 
available for firms ceiving a small mail 


We shall he gla 


cc 
J~Y LETTER 
International Coun Coun! 
Enfield, Mid x 


ife Makers of letter open’ 


demonstrate in your office the 


OPENING MACHINE 


Machine Co. Lid., Alexandra Road, 


Phone: Howard 1886 


lope-sealing. com and tohen-counting machines 
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DISPLAY, POINT-OF-SALE AND PACKAGIN 


How to keep screening costs 


down: Five tips for artists 


( y»! of the biggest set-backs 

1 wik sereen printers in 
qguiry department has to face 
is to read, usually at the loot 
of an meonung mquiry form 
Colour proofs to be submitted 
before bulk production This 
request often comes from 4 
print buyer who does not com 
pletely understand the gener 
ally accepted production 
methods of the average silk 
screen printing job. A colour 
proof can, of course, be made 
by the process, but the terrific 
difficulties this. gives to the 
“reen printer and the cost in 
volved (which, of course, must 
be passed on to the customer) 
can often “kill” the job before 


it has started 


if an approved by chen 
sketch, S S and fully coloured 
s sent to the printer for repr 
duction. and the printer gives the 
wnadertaking tha he will copy 
he sketch faithfully here should 
he ’ if supplying a proof 
Suppose the job is to reproduce 
‘ ar fou you sketcl 

issuming has been drawn to 
nt silk screen printing techniques 
the ormal method ts the culting 
woa stem for each of the fou 
colours, laying the first stencil into 
the silk egistering and printing 


he requested stock to the number 
ymies required. When the work 


n the first colour ts completed 
the silk is thoroughly cleaned off 
and the stenci! stripped off the 


screen, leaving the silk ready to 
ake stenci! No. 2 for the whole 
run of the second colour The 
same procedure is repeated for the 
therd and fourth colours, cach 
stem being stripped off the 
screen n ts turn When the 
fourth and final colour has been 


printed down t “reen ‘ 
thoroughly cleaned and generally 
eclaimed.” and placed by in 


readiness for the next jol 
The buyer 
who insists 
One silk screen only has been 


used for the ent work 

For the buyer to insist on the 
sulmission rf ‘ fu ly coleu ed 
proof t the procedure 
ul , no niger 
pract neans that cach 


stenci! would have to be cleaned 
off and destroyed after printing 


ymiy three or four copies The 
nly way. therefore, 1s to make 
up a wt vf four stk screens 
carrying stenc:! for cach colour 


By C. R. YOUNG, 


managing director, Silk Sereen Arte Lid. 


and print a few copies to submit 
ss proof The extra problems 
created, particularly laying to 
exact register, and the making 
ready tome expended, is a real 
headache to the printer. Obvious 
y, all this ts an extremely costly 
yusiness and means Interally 
xecuting the whole job twice, so 
far as the carly work is con 
cerned. Another pomt is the risk 
of early damage to the set of 
stencils themselves, as cach of 
he four silk screens would have 
to be cleaned off and stored away 
unul the customer has obtained 
approval (or otherwise) of the 
colour proof submitted. Approval 
of the proof can take considerable 
time (it has to pass through the 
gem, artist and client back to 
the printer) and deterioration of 
hrinkage can set in with the set 
f silk screens held to complete 
the job Silk screens tauten 
and slacken in varying weather 
conditions. Further damage can 
be caused by carly screen clean 
ing, particularly if delicate, intri 
cate or half-tone stencils are 
being used 


The buyer who 
is persuaded . . . 


So, if the buyer can be per 
suaded to leave the fashtful re 
production of the sketch to the 
printer, nt would go a long way 
towards the final job working out 
more economically 

The artist can obviously help 
the printer a great deal by supply 
ing, with the sketch, colour dabs 
for final matching \ strip of 
paper or card, bearing al! the 
colours required, painted in good 
size squares, about 3 in. x 3 in 
with plenty of white waste al! 
round, is most helpful to the 
colour matcher It must always 
he borne in mind, however, that 
the artwork is nearly always 
executed in water colours \ 
certain latitude must therefore 
be allowed in the matching. since 
the screen man generally prints 
n oil and cellulose colours 
Matching oi! of cellulose “dead 
on” to water or poster colours 
does without doubt present 
great difficulty, but a good colou 
matcher will mix as near as 
makes no odds, producing a resul: 
which will be generally accepted 
by the artist and client. Let the 
artist give the printer a finished 
sketch, exactly as the client wants 
to ste it on the finished show 
card, and good work should result 
The artist should avoid. if pos 
sible, hair-line register, or fine 
casing around the lettering The art 


work, wherever possible. should 
be in good bold, flat tones 
Artists must appreciate the very 
definite limitations of the silk 
screen process, and realise that 
the process is not intended to 
copy or mmprove on letterpress or 
lithographic printing It is in- 
tended to portray solid, brilliant, 
and full blooded colours 

Cost can be kept down by 
arranging the sketch so that one 
colour does not have to be 
printed twice-—-this does happen, 
and very often too' And here is 
another cost-saving hint: Card 
of any thickness can be directly 
printed upon by the silk screen 
process other printing methods 
have to print paper and subse- 
quently mount on card Trim- 
ming to size afterwards and the 
final trim or mounting with fold 
back edges makes “work to 
bleed” less difficult by these other 
processes, With silk screen work, 
s “bleed” means that the printer 
has to trim each card twice. He 
can print nearly to the edge, but 
not quite. This second trimming 
costs money. So. if the artist can 


REVIEW OF PACKAGING 
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Do not ask for full-colour 
proofs before bulk pro- 
duction starts. 


Supply colour dabs with 
art work to assist in 
colour matching. 


@ Art work, ideally, should 
be in good bold flat tones, 
avoiding hair line 
register. 

@ Avoid, in the original 
artwork, the necessity 
for printing a colour 
more than once. 

@ Bleeds entail an extra 


trimming operation 
which costs more. 


avoid working to bleed in the art 
the saving can be passed on to 
the buyer 

These are just a few instances 
of how the artist, by looking 
upon silk screen printing as a 
new graphic art and making his 
sketches to fit in with the process 
better. can make many economics 
while not distracting from the 
merit of his work The silk 
screen printer is one of the 
greatest admirers of good art 
work. A good origina! will instil 
complete enthusiasm and pride 
of workmanship into a whole 
team of operatives. from the 
stencil cutter, right through to the 
guillotine hand and packer 


Austins unify packs for 


full range of spares 
By Ronald Vickers 


mt UPPOSE you had the job 
of designing a package 
that would do equally well for 
one product two inches square 
as for another, in the same 
range, two feet square. Sup- 
pose too, that there were 
dozens of different products of 
all shapes and sizes which had 
to de given an unmistakable 
hallmark of genuineness 
through their packaging 
A problem like this has been 
successfully solved by the 
Austin Motor Co whose spare 
parts are now yntained in 


packs of a most distinctive 
design 

It has a backg d pattern of 
greyish blue str wm a black 
base; this backer | is as pleas 
ing m smal! a us in large 
More important s obviously 


Austin packhagi wever varied 
the shape or 5 he package 
Individual! conte ire described 
on a red content bel stuck on 


the ends, or the description may 
be printed on the end flaps which 
are also red 

What looks like an added 
sticker but is actually part of the 
printed design contains the 
branding. The name Austin is in 
white on a red background and 
the words “Genuine Parts” form 
a subtitle which is applicable to 
all products in the range. This 
branding cleverly echoes the metal 
display sign used by dealers, 
whch also bears the words 

Austin Genuine Parts” in red 
and white 

In dealers’ windows the Austin 
cartons make a most attractive 
display. They retain their distinc- 
tive appearance even after being 
handled by greasy and oily hands, 
the greyish blue stripes and black 
background forming a_ perfect 
camouflage for dirty fingermarks 

Advertising managers battling 
hard to persuade their boards to 
agree to a new packaging pro- 
gramme wil! be interested to know 
that these three-colour printed 
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Who 
has 
designs 
on 


a \l 


CELOTEX 
INDUSTRIAL HARDBOARD? 


The stand designer? The client? Or the account executive ? 
They all have! Because Celotex Industrial Hardboard is the 
ideal all - purpose display material at a very competitive cost 
It handles like wood, is easily decorated or painted, can be 
prefabricated and used again and again. Use Celotex for all 
types of exhibition work — partitions and walls, counters and 
doors, display panels, cut-outs and countless other jobs. 

In economic, easy-to-handle sizes — 4 0° wide and up to 
5 0° in length— 


Celotex Industrial Hardboard 
costs only 27s. Od. per 100 square feet, ex works. 


Use Celotex Hardboard whenever possible from 
now on. It suits everyone ! 


CELOTEX 


Write or telephone the Industrial Sales Department 
for further information and samples. 


CELOTEX LIMITED, NORTH CIRCULAR ROAD, 
STONEBRIDGE PARK, LONDON, N.W.10. | ELGar $717 
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They buy it because .... 


It keeps kxperts 
‘| in Weekly Touch 


The specialist tends to know more and 
more about less and less. But the wise 
specialist always keeps in touch with 
trends and techniques in other fields. 


That’s why so many experts in adver- 
tising regularly buy* the Weekly which 
covers all aspects of the advertising 


| #A.B.C. VJan.-June, 1952) 


8,096 copies weekly 


Advertiser's 
Weekly 


The only journal devoted entirely to advertising 


188 FLEET STREET, LONDON, E.C4 
Telephome (ii Ancery 6644 (15 times) 
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MERCURY DISPLAYS 


LIMITED 
DESIGN AND CONSTRUCTION OF 


EXHIBITION STANDS & DISPLAYS 


SILKSCREEN PRINTING © SERVICING - STORAGE 
171 NEW BOND STREET Wi 
GROSVENOR 8711 - 10 LINES 
WORKS 394 YORK ROAD SWI8 = VANDYKE 3562 


Mechanical World 


AND ENCINEERINC RECORD 


Undoubtedly one of the best media 
for reaching the buyers of technical 
products, this widely-read engineering 
now published monthly, is an 
essential for every technical advertiser 
Send for free specimen copy 
and rate cord 


EMMOTT & COMPANY LIMITEL 
MANCHESTER OFFICE 3) 


journa 


21 BEDFORD ST. LONDON. WC? 
KING STREET WEST, MANCHESTER 3 


mw i4 


FOR QUALITY 
SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


a 
SILK SCREEN ARTS L'? 


9? SHIRLEY ROAD CROTOON 
aOOISCOmMBE Fiat-e 
SPEEDY SERVICE 
) €xPRESS 


ObfLivEeRy 


“DAY-GLO’? printers 


HIGHEST GRADE 
t 


SHOWC ARDS POSTERS 
widow Bis CUT-OUTS & 


{0 DAY-ciO 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. ROBINSON 

REGINA STURIOS SIGNS A DISPLAYS LTD STUDIOS, LIMITED 

es al 72a Plough Rd., Battersea, $.W II 
Tel. Nos Bottersee 5300 & 4886 


‘SILK SCREEN 
PRINTING 


Review of Packaging 


continued 


Background pattern 

is greyish blac 

swripes on a black 

hase; end flaps are 

red and will carry 

an indication § of 
the content 


cartons have been only a fraction 
higher in cost than their prede 
cessors which contained no ad 
vertising matter a! all Caretul 
planning has reduced the number 
of different cartons from 300 to 
150, a particular type sometimes 
being used ty house many differ 
ent parts. Some one-and-a-quarter 
million cartons are used every 
year and where standardisation 
makes it possible to order con 
siderably larger quantities of one 
type the coloured cartons cost 
ven less than the original plain 
mes 
* * * 


| HAVE OFTEN wondered how 

nuch longer the dead hon, which 

s the central feature of the Lyles 

Golden Syrup tin, would be per 
nitted to remain unburied 

They have not buried him vet; 

nstead the artist, perhaps think 

og he might smel! too much in 

i hot clomate, has transferred the 

hody to a snowbound landscape 

At least | thought it was snow; 

iMspection revealed white 

ettering and white background 

patterns where before there had 
I ind gold 

ther colour and 

itions to the 

yle have greatly 

They have 

yrovided us with a most 

cxamp f the way in 

vn design can 

ut losing its 

Most face 

i process of 

in addition, and 

vers shudder at 

12 frills to an 

vid-ftashioned design. Yet 

hon of f s to this design 

display value 

Which shows us 

wh the theorists 

wrong, the fern theory of 

and irity is not 

applicab Each pack has 

awakes dif- 

sSOCia s in the mind 

custome ! needs speci 

ght before it 

r improved.) 

1s much as 

2 ‘ design is that 

Mee ; ut now hack 

neved rect u ‘pv pane! has 

heen given the »-by Lvles 

etain thew shan. panels—two 


cioser 


nodern des 


wieght of add 


erent his 


Auoust 28 195) 


now instead of three—and re 
write the contents 
. al * 

I HAD SOMETHING of a shock 
when I saw Symington’s “emerg 
ency” pack for their custard 
powder, The emergency, I dis 
covered. was not a national up 
heaval but one peculiar to 
Symington. Considering the ex 
cellent designs that are used by 
some of their competitors it is 
difficult to guess why they have 
packed their custard powder in 
such a colourless container 

The yellow used for the back 
ground would have been bright 
enough if used in the right com 
bination but when combined with 
brown it loses its freshness en 
tirely. The layout is in that clear 
and straightforward style used 
by many modern designers; it has 
the advantages of great legibility 
and easy brand recognition. But 
when the article being offered is a 
food product there are two im 
portant factors to be considered 
One of them is appetite appeal! 
and the other is feminine prefer 
ence Neither, in my opinion 
has been catered for here The 
plain shape of the panel and the 
rather puritanical style of the 
lettering are hard and masculine 
Were they printed in bright and 
attractive colours they might per 
haps have appealed to the fem 
imine taste, but hardness of layout 
and dullness of colour—no! 

* * 

THE DESIGN OF packages for 
Perfumes is a fascinating occu 
ration. A cost allowance such as 
can be permitted in no other trade 
enables the designer to 
mMagimation soarng 
big disadvantage is that competi 
tion ts keen and the field of design 
has been so fully explored that it 
must sometimes appear as if there 
is “no new thing under the sun.” 

The Californian Poppy carton 
gains distinction by its powerful! 
use of the naturally vivid appear 
ance of a mass of red poppies 
Apart from the brand name there 
ts nothing else on the pack at all 
No blurbs—not even the manu 
facturers’ name and address. Both 
carton and bottle are pyramid 
shaped and although only 3 in 
high this pack was the first to 
catch my eve in a showcase con 
taining fifty or sixty articles 
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Display and Packaging Notes 


Productivity 


team report 


points packaging trends 


ALUABLE  pomters to 

what one may expect m 
the packaging of many grocery 
lines during the next few years 
are contained in the report of 
the productivity team which 
visited America to study the 
fruit and vegetable utilisation 
industries 

ht would seem states the 
report that the glass jar or 
bottle remains the favourite con 
tainer for packaging preserves, 
jams, pickles and sauces and that 
any trend towards new ideas is 
in design, parucularly of ‘after 
use’ types.” 

As an cxample of this “alter- 
use” type of pack, the report cites 
a preserve jar that becomes a 
tumbler when empty 

The trend,” the team has re 
ported, “is towards glass packs 
In the future it may be that an 
equally pleasing and perhaps 
more practical package will be 
available That it i not yet 
available is not due to lack of 
effort by either package designer 
or manufacturer, for research and 
experiment are continuous as 
more new materials are pro 
duced.” 

An important difference be 
tween British and American prac 
tice noted by the team was in the 
baby foods field In spite of the 
advantages of the more econ 
omical can.” they report a 
national demand for glass packs 
has established the glass container 
as the one chiefly used for baby 
foods. Filling and closure speeds, 
temperature contro! and packag 
ing costs all present specific prob 
lems mm the change from can to 
glass.” 

Finally, on supermarkets and 
their effects on packaging. the 
report has this to say ‘Super 
markets have probably done 
much to change jabe! design. The 
changes sometimes include com 
pletely new layouts. When con 
sidered necessary, they have been 
made quickly and to cover a 
complete range of products 


Lyons’ displays attract big crowds 


— 


ENP 
ARS 
es 


AB 


f ss 


Cockade adhesive letters, which 
were described in a recent issue 
Six designs are at present avail 
able, four of which have been 
specially designed by Donald 
Bell-Scott, one of Cockade's as 
sociate designers, with whose col 
laboration the adhesive letters are 
being de velope d 


Well-known brand labels have 
been replaced without hesitation 
by brighter and more casily 
read designs, the trade or house 
mark alone remaining un 
disturbed This desire for im 
proved package-recognition is a 
result of sales research, and there 
is evidence of the success of such 
changes 
. * * 

Tue Corner Houses of J 
Lyons & Co., Ltd, have acquired 
4 glowing reputation even among 
the lay public, for the megenuity 
and novelty of therr window dis 
plays The passers-by like the 
windows so much. in fact, that 
Lyons have before now been 
forced to take a display out be 
cause the crowd of viewers was 
causing an obstruction in the busy 
Street 

One of the nicest displays the 
firm has produced, even at their 
particularily high standard, is a 
mode! fun fair consisting of work 


This one took months to build 


ADVERTISER'S WEEKLY 


The Only Trade Journal Dealing 
Exclusively With Radio and 
Television 


OUR 


monthly sale increased from 7,195 to 


7,511 copies between December 1951 and 


June 1952. This 
FIGURE 


is certified by A.B.C. (the Audit Bureau 
of Circulation). And British Radio and 
Television pinpoints its circulation. It 


GOES 


only to people in the industry—manu- 
facturers, wholesalers, retailers, and 
servicing engineers. It is not just picked 


LP 


read, and then put on one side. It is filed 
for reference, and subscribers consult it 


oa. 


again to settle some point that has arisen 
about some particular set or component. 


So its > 
Ll 


to all who wish to concentrate on this 
market to advertise in British Radio and 
Television. 
Advertising rates fro: 

92 FLEET STREET, 
LONDON, E.C.4 


rorial and Advertising) 
(ENtral 4100 


Telephone | 


——— 
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Display Notes—continued 


a 
7 
: } 
. 
. 
# 
: 
I Chippen 
nc 4 | Ceoras lompair Eireann use this t 
i Neyelhenn oy | open-air shows 4A canoy folds 
displa ly 
4 7 *« signee | 
7 wath 
ard ng models of a roundabout 
a e i 
Urowbriigqes j —aN hair-o-plane helter skelter 
: ‘ a. i. | dodgem cars and a racer The 
adetuck t display on which the Lyons 
Frome } worked for over three 
Warminster A e224 x Sft 6u Six 
electricians an ngineer five 
iy ~ carpenters, a draughtsman and 
five girl artists have had a hand 
; 
4 n making the model. each section 
y making all of which is a perf replica 
Py , he myriad products and painted in the gay gaudy style 
x raditional fair-land 
by-product { the profitable 
. . . 
ruith f n ‘ 
ey dios Attiegs potas Teapes Magkets anp Ex 
7 { K ‘ s argest chocolate nons Lid.. organisers of tt Inter 
factones indu ‘ producing national Bakers & Confectioner 
‘hibition held in Lond as 
b ‘ cide ais ackets vear, have decided n to i 
i nattress achiner and this cahibition again in 19% j 
‘ 0” the autumn of 1955 
: fozens ‘ vthe things from to wart until the autu {fl 
The postponement has been 
‘ ines to corsets are a ocated decided upon he hors . 
rs n th < act section f the conditions im the next vea 
n p { t 
we “ np eX s 
' is West ( try which » 
E , “I > _ es ind the assurance that i 
h ‘ € prope covered by vent four years is the max 
- hick i 
= ‘ A t! al pap nied and , erva which t ake y j 
» wish to ¢lapse betw ext 
! ’ ’ ifea Kat} one 
H (? ’ ‘ “ \ lays " { > > > 
week end \ r i“ re PRororyet oF 4 « 
‘ terct ble Nuvresce t 
Ry News ( 1 and iterchangeabic ctte 
sgn jus perfected provid in 
4 he B “ tne ‘ ! uminated ssage readable at 
i 
Herald i distance yards. ( st 
7 ng of as d base (18 by 
7 
: Make sure these three completely 44 in. by he sign w i 
lah ' se 
distinct weeklies are ty yr 3 ‘ age 1 
+n na ipply ( t 
h in your schedule: - consump s stated t 
ie: - sroximately 20 wa pe 
A Dse nce of anstormers and 
J ; ARDIAN R les ih the unit safe 
nod \ WERSEL i cnougt fo any meaxpericnced 
he \\e id i | operator to handle 
\\ {SHIRE WES } Individual letters and symbols 
‘ Wit 


| 
: | 
i? 
a @ they each the rosper us West | 
Fy | 
| 
has rhe r them 
7 GROUP RATE ite) 66d oer mh 
a Further toformat from 
» 7 N , a, 
' ea ; 
a Mark ‘ Mam ‘ al Cheertul entry 
: OM “ es Bath , 
a - window disp 
he novens 208) 
: 
ah 
an 
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ws 
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“uier Gdvertise their services at 
wn to shield the sides when 
r nm peositior 
made in Pyrex tubing are simply 
slipped under a bar running along 
he top of the ur base, thus 
enabling words ¢ made up in 
4 matter of sec ts The letters 
wre ¢ ainabie any pastel 
colour in 2 in 1. 4 im, and 
% In. Sizes. 

This new siz called the 
Jupiter Jun is being marketed 
by Unida Products Ltd 

> al * 
STANDS AT AGRICULTURAL and 
ther ypen-air § ws have for 
my presented a problem to ad 
vertisers who take space at more 
an one such shov Caravans 
have in many cases been used as 

] stands that could stand 
up ugh wea while giving 
fac es f roc jisplay 

A more ambitious project has 

ily been comy d by Coras 
lompair Eirea who have put 
ito the held a large Carrimor 
4-w aile auled = by 1 


the display 


and a section 

suring road 

C.LE.’s = ser 

ces me pu Backing up 

the visual display. which also in 

rc painted panels showing 

the board's lates vad and rail 

} es Sal 1 him projec 

u An attendant hands 

teratu 

I he obile s 1 is completely 

self -ce ained aining ts 

We f ts ywn built-in 

y not and accommodating 

‘ n ‘ » bunks Ir 

va levised Robert Me 

Elheron, assistant b relations 

flicer of C. 1. E ind designed 
by G. P. O'Shea 
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COPPER 
Contact with all sections of the plumbing 
and heating industries is assured f you 
include The Plumbing Trade journal in 
your allocations. 

PLUMBERS SOLDER 
“Sear 


Perv 


BENDS” 


P BRAND 


Advertisement Rates From 
PLUMBING TRADE JOURNAL 
Cromford House, Manchester 4 


LARGE 
NATURAL COLOUR 


TRANSPARENCIES 


Designers will find much 
to interest them at our 
studio Examples in szes 
up to 30° « 40" are on 
view. 


c. 
NOCKOLDS 


5S KENSINGTON CHURCH — ba 
Telephone » WEStern 9266 9334 


SILK SCREEN 
PRINTING 
D5 YEARS EXPERIENCE 

AT YOUR SERVICE 


CLARKE BROS 

24 THE GREEN, TWICKENHAM 
Phone: POPESGROVE 802! 
Emabdiished neorly © peort 


_ 
AUTOTYPE. 3 of course 


| Enlargements 


in all sizes up to BO aq. ft. in one piece 


The Autotype Co. Ltd, Brownlow Rd. 
London, W.13 EALing 2691 


HENDON 
BILLPOSTING 
COMPANY 


357 SPRING STREET w.2. 
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AD. MAN’S BOOKSHELF 


Bernays recalls the first book | 
on P.R.— by Machiavelli 


y Edward 1 
{ Oklahoma Prow 


latest Bernays does noth 

else, 1t might help to show a 

people that pt ¢ relations 

really does involve something 

more than getting free puffs for 
politicians 

The author traces the history 
f public relations from the cave 
man (“anthropology tells us about 

relationships between leaders 
early man’ 

present day pyramids 

just a form ropaganda 

and the first book on the subject 
written by Machiavelli 

I thought it rather 2 ty that 
erly a dozen or so pages should 
be devoted to what might be 
called a world survey ind a 
hundred pages to a detailed his 
tory of developments in America 
These chapters will be useful for 
reference purposes, but | found 
them a little lacking in love 
interest 

Definitions crop up throughout 
the book—there are 25 submitted 
by University students, many of 
whom regard public relations as a 
form of high-pressure salesman 
ship; probably an inevitable im 
pression for the Young Idea to 
ect in America but something 
which Bernays fights all the way 
We have always found it a bit 
difficult over here, too 

One gathers that a guy named 
Bernays has been mixed up in the 
business quite a bit, but perhaps 
that couldn't be helped, as much 
of the book frankly “presents 
through case histories various 
public relations approaches that 
have come up in my own experi 
ence of nearly three and one-half 
decades.” 

Thank heaven. the only place 
where I saw those hateful initials 
P.R.O. were in the fifteen lines 
devoted to the work in this 
country Honestly. apart from 
references to Magna Carta and 

in the historical stuff 
are fifteen lines out of 
And those lines do 
us much of a 
Our Institute 
American pattern except that 
ried where we were some 
years ago” Hold that 
» still, the author states that 
regard the public relations 
4 one-way conduit of 
information to the public 

Say. Mr. Bernays, that is no 
nearer the truth than your state 
ment that the Institute represents 
inter alia, the “Bluers Society.” A 
Bluer, surely, is one who makes 
people blue—and a good. honest 
pint should have just the oppo 
site effect 

But don't let my cattiness put 
you off. This is a monumental 
work. The case histories are in 
teresting anc Bernays 


as have other American practi- 
toners. has given his time and 
energy to providing a history, a 
textbook and a philosophy of 
public relations. In this he has 
done us all a service. No one 
in this country has yet done any 
thing of the kind, so perhaps it 
is UNgracious to be critical, Get 
hold of a copy if you can 
WARREN SEYMOUR 


Closing sales 
Secrets of Closing Sales. by CB. Roth 


wid’s Work (191%) Lid., 108. 60d.) 
you learn selling from a 


author of this book main 
that “any salesman who 
to can learn to close more 
if he merely follows the 
s-tested techniques” that are 
described in the book 
Certainly, the advice given is 
sound; but it 1s only of use to a 
man who is already a salesman 
who has the kind of personality 
which allows him to apply the 
lessons pointed 
Furthermore. the author has 
limited the interest of his book 
by putting the cart before the 
horse. How many salesmen suffi 
ciently experienced to “get in” to 
their prospects will derive more 
than superficial benefit from an 
elementary treatise on how to 
close”? M 


IN BRIEF... 


The Kinematograph Year 
Book 1952 edition (Odhams 
Press Ltd.), lists among much 
other useful information, all 
cinemas in Britain 

* * * 

The British Journal Photo- 
eraphic Almanac, 1952 (Henry 
Greenwood & Co., Ltd, §s.). An 
88-page review of new apparatus 
and materials, six informative 
articles, a nine-page glossary of 
current terature terms, a pic 
torial gravure supplement of 
photographs covering a wide 
range of subjects. a list of text- 
books and trade booklets, a 
classified list of advertised goods, 
and an index to 200 advertising 
pages to make this a useful book 

. * * 

The Ava Khan, by Stanley 
Jackson (Odhams Press Ltd.. 15s.) 
$ an entertaining and intimate 
portrayal of the leader of ten 
million Mosbems and fabulous 
king of the turf 

* > * 

Bond Street, by Wor Halstead 
(Barcliff Advertising & Publishing 
Co. (Falmouth) Ltd... 10s. 6d.) tells 
the story, liberally sprinkled with 
anecdot of the street by tracing 
the histories of many famous 
firms A good sprinkling 
vf advertisements add interest 


ADVERTISER'S WEEKLY 


Reaches Industry’s 
EXECUTIVE BUYERS 


If you sell equipment or supplies for industry, 
or offer a service that improves output, cuts 
costs, or promotes staff efficiency and health, 
PERSONNEL MANAGEMENT will carry 
your message to thousands of top level execu 
tives, men Ww ho are enthusiasts in their search for 
practicable means of increasing output, whether 
by adopting new systems of staff organisation or 
by new equipment and production methods 
They have the power to authorize, or influence, 
the placing 
services 


of large orders for equipment and 


This forceful advertising medium is the direct 
route to your best prospects; to the inner 
othees where your representatives can seldom 
vain access 


Personnel Management 
read by the Managing Director 
the Works and Deparimental 
Managers responsible for such 
services @t Heating, Lighting 

lir Conditioning, Factory Amen 
ties, Welfare, Health & Hygiene, 
Canteen & Sports Facilities, a 
well as general industrial equip 
ment 


Write for Rate 
Card and full 
particulars from 


ADVERTISEMENT MANAGER 
180 FLEET ST., E.C.4 PHONE: CHAncery 8844 
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E. C. Handel laid out 


* Italy’ ick 
Mainly Personal— iret 
see Danish Conference 


film: Pemberton 
tapestries puzzle ex- 


gold for King Willam IV seven . ee " 
years earlier. In the 1860's, the firw perts Lace liaison 
produced the first “anti-stylograph officer: Story of 
pen , ” 
The gas and plastic laminate in Rossiter's “mobiles 
terests of the company are of course 
nuch more recent post-last-war, in 
fact By CONTACT 
1951. De La Rue's, who had j 
exhibited im the Exhibition of 185) 
ther own very interesting ex 
In the Festival number of service 
Rue Journal, Mr. Hand One of her first jobs will be to 
as having been the vistt Paris. where she will study 
— . the — sation of French couture methods of making 
cammtiron trom the outset up British lace 
played = ther Watney’s should provide him with Graduate of London University 
f. ©. Handel Mr Handel's - — new subject ad publ ; Miss Davies has been im trade and 
r » | cny thc wewmng of beer being one t he j “ nalism for 4 y 
e D , wve been of the few things which, apparently Fo - oy Ee erg os aia idee 
plastics ar . How t never occurred to Thomas De La . editor 
addy Rue to undertake! 


Associations which now proposes 
to provide a comprehensive news 


has been fashron 
und feature writer for British 
Textiles, the trade magazine for 
. . - . — — published by Drapers 
ecore t 
DELEGATES from ts count R Hignall, creative director of 
who attended the recent Youth in Glovers Advertising. Lid takes * * * 
Advertising conference in Cope: three of his team mates for a week STORY of how Geoffrey William 
hagen spent a nostalgic half hour end sai n the Se n on “Topsy Rossiter, “put over” his “mobiles, 
at Greenlys last Thursday evening his 16 ft. slooj Result of “crea 
seeing the film of the conference work by Mr. Hignell out of 
Made by Teknisk Film Co., Lid thee hours Topsy” was built to Veer. iin | 
of Copenhagen, « showed Sinclar standardised design Like her . 
Wood speaking at the opening ses namesake, she ust growed . 4 ' 
sion, the visit to a Danish brewery ‘ 
he famous dinner on the last night c ' ? d members of 
of the conference and many hit! ‘ . pee Members 
mevdents that made this trip memor 
sbhe ong the delega 
f Queen Victoria and Mrs B. Nicholas and vention who wer 
xcuse for prin ond Mrs Pamela Horne 
Sun newspape np gold au d John c x Mheéville Norman 
ving been produced im (Greenlys) were guests « r David Souray C ommonwealth 
M Adele Kirkby 
Tudor Nanayakkara 
ind Edward Luff (New 


we adjourned to 
Hotel to drink 
iw herring and 
id and those 


; ai . 
e . y litt 1CAC for which the 
THE TIMES #220 2 
Copenhagen 
* ot 4 Rossiter “mobile 


. *,* 
said wu NOBODY has 1 discovered the hose suspended showcards which 
true origin of the celebrated needle- 
work hangings mat run the entire 
length of the wall 93 Park Lane 
home of Alfred Pemberton Lid 
(and formerly of Disracli). One of 


move with every current of air, 1s 
one of sheer determination 
On a borrowed £700 this young 
ex-Etoman set himself up in a 
wae pete a Py vat modest factory as the Miles Griffin 
hem, embrodcred Om wknd Cov and" began” to badger sees 
‘ + ota i were kin ut unresponsive 
* Within a few years the or r ery xhibi Then. with only £50 in the “kitty 
, , on at the Victoria ind no orders on the books, he re- 
circulation of The Universe had increased so rapidly hanging tributed to Stt¥ed one for 12,000 mobiles from 
oe = ehostotan ‘Othe Schweppes people 

Willam Morris e¢ figure work ’ 
that it became the most widely circulated news- helen desiened by Bunietienis aad Now the orders are rolling in, and 
, : “Th Appl Mr. Rossiter has a staff of more than 
: ‘ , . ec ad including cight designers and 

paper published under Roman Catholic auspices Que m and hung, in ee a 
wre 7 ec 
in the world’. r Bexley Heath 


for the figure 


vepersoeee | WEEKS WISECRACK 


ms a very 

anna trace its 

nee by Morris aw 
f the sale of 

lecided to dis 

ccause its situa 
u was 


Buy in the right market 


and get quality, quantity ’ vy that the 


Royal 


& results at 40 - per s.c.in it 1880 


FIELD HOUSE BREAMS BUILDINGS — LONDON EC4 ” the on. LU never take a holiday 
Miss Maud with a client again—he 
# Obitwary notice of the late Sir Martin Melvin, Bart. who died 11th May 1952 & ® Monday even turned down all my 


Federation of P o 
vy Employers ideas for sand-castles.” 
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The Younger network 


of more than a | Black and white with coher _ 
—- Chotce of more than 1000 cnomes 
1,000 cinemas is the 4 (exclusively held) a, 


perfect medium for 
HARD-SELLING 

TEST CAMPAIGNS 
SEASONAL DRIVES 


AREA CONCENTRATION 


REE LRA ALAMOS DL OE EA TR tw rn 9 gine AOE Ne — 


DO YOU KNOW A MORE EFFECTIVE AND ECONOMICAL WAY 


OF TELLING YOUR STORY ? 


Full information from; DANIEL F. WARNOCK, Director of National Sales 


Younger Budget ) Films « Filmlets 


YOUNGER PUBLICITY SERVICE LIMITED 3} 28 ALBEMARLE ST. |ONDON WI. REGENT 6593 
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. 
Local papers show the flag Ayr Trade Fair 
. Ne EEE As a supplement to their 20- 
‘Profits are a guarantee HELPING THE page weck'y, the Ayrshire Post 
ubdlished a four-page paper of 
*-. 9 TOWN TEAM ~— same size in emeaien with 
of independence A loudspeaker system, gift to the Ayr Trade Fair 

the Grimsby Town Football Club The wide range of printing 
, : Some founded by John from its recently formed Sup turned out by the company is 
, foosial ind Gibbs in 18% published an porters’ Club, was handed over to shown in the specimens on their 
vy oe  Avertis snonvmous letter which read the chairman of directors b stand and there is seen in opera- 
| have no doubt that the time Stacey, chairman of tion a Printomatic letterpress 
. rive when the presumption porters’ Club and managing machine of the latest design, 
{ this hireling sermbbler and un director of Grimsby News capable of high-class multi 
rincipled politician will be Pictorial, at the club's first league coloured work. With automatic 
i and when his short-lived match of the season at Blundell feed it has a maximum output of 

he buried in eternal de Park on Saturday 4,500 impressions an hour. 
This referred to The formation of the Sup A world map indicates how 
Beniamin Disraeli! porters’ Club was first suggested widespread is the distribution of 

Ot a Tory dinner at Brill the by the News-Pictorial’s football the Ayrshire Post. 

paper said Our reporter left commentator, on May 23. Sup * * * 
the room quite sober, which we port for the suggestion was The Boston 
fear was not the case with ali the immediate and overwhelming 


« WSpPapers 


Guardian photo 
graphic display stand at the 
7 “i Kirton Agricultural Show, Lin- 
Health hints colnshire, attracted hundreds of 
Reference to el way in Visitors. Various stages of pro- 
which a local paper is helping uction of the paper were on view 
medical men to combat ill-health 49d in addition to the general 
ymong schoolchildren is made in 4!Splay, photographs taken at the 
between Dunstable nd Luton the annual report of the schoo! Show were also displayed 
urged by The Luton News. als0 medical officer for Salford. Dr * ° 
published by the group L. Burn There were hundreds of visitors 


, One of the highhghts of the to the Lincoln, Rutland and Stam 
W eekly helps to y's health education programme ford Mercury photographic dis 


s s s been the inauguration of the play stand at the Rutland Show 
foster friendship soe ie eee oe : . - 
Manchester City New juo + 


: the medium of the The Widnes Weekly News 

atract fro he speech of City Reporter, says Dr. carried a special page devoted to 

the Shrewsbury Flower Show 

¢ find that this weekly con- About three-quarters of the page 

1 the children is a useful was occupied by display adver- 

of broadcasting simple  tisements, ranging in subject from 

education to those who beer to motor coaches and from 
eadily accept it.” he adds gladioli to wedding rings 


Borough Gazette lv 
resisted a policy of closer kinship 


Thinking about your Coronation displays ? 
We can design and execute them for you 
at our new and well equipped premises. 


DIANA STUDIO LIMITED 


26 WESTBOURNE GROVE, LONDON, W.2. TELEPHONE BAYSWATER 7251-4 


DESIGN * SCREEN PRI ING + DISPLAY 
EXHIBITION CO RACTORS 
SPECIALISTS IN METAL AN PAPER SCULPTURE 
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@ OVER £22 MILLIONS IN SIX MONTHS ON PRESS ADVERTISING comsinued (rom page 95 


MORE spent on beer, oil, paint, tyres, mail 
order, chocolate, clothing: LESS on soap 


past quarter totals £209,376. This tion based on these figures and groups during the second quarter Nicholson £10,282 Lifeguard 
represents a mse of about 33 per residual records enables us to of last year was £1.119.949. This 8.747, Goodlass Wall £8,697, 
cent both on the previous quar estimate that press advertising by year the total ys £1,363,.326, a rise ind Snowcerem £8,467 
ter and « he same quarter of mail order houses is now running of 22 per cent. In one category Compared with the June 
1951 at the rate of £1,500,000 a year Tailors—expenditure rose to a = quarter of last year there are few 
Almost a quarter of the thr The number of advertisers in this most unusua! level, the quarters scasonal drops which are at all 
months’ total ts contributed field is constantly growing and a total being £103,374 compared = substantia An exception is 
Guinness with recorded capend: very wide range of goods is with £49,376 a year ago Household Soaps and Detergents, 
ture of £48.278. The six months’ offered. It is not to be wondered U nderwear also registers a sub the total for which, in the second 
total for beer to June last that many nationally circulated stantial rise. the quarter's figure three months of 1951 stood at 
amounts to £360,957, against jpewspapers and magazines cater of £85,079 standing against £501,877. Expenditure has since 
£288,065 for the corresponding specially for this class of adver- £48,792 twelve months Ago fallen more or less steadily to the 
period of last year tiser Kayser Bondor spent £31,483, the past quarter's figure of £327,864 
The customary seasonal 


: nearest competitor being Wolsey During the first six months of 
in advertising of Health !mpressive growth of 


— this National 


s noted ; tal oil advertising to follow a rising trend and at spent in the press on these pro- 
the quarter's nt the quarter In March Shell the highest recorded Other a arene 
sion are Mackintoshes, Corsets 
cks and the touching peak in May, and in- Paint makers step up A suggestion that a film “dis- 
1 
: Paint manufacturers have been i this country but abroad was 
Co. introduced Havoline Oil, to 
the quarter. On the petrol side £139.35] tion and more recently with Empire 
May saw two particularly in three months expenditure of A a vga ote 
' ponding three month Such a film, running for about 
’ With Cadbury and Rown paign. The impressive growth in 
£62.699 An ageregate for the penditure over past six 
ind £176. 866 -tre gether the total this vear 
in the first six months of 1938 
Caley £17,084 
£251,369 being some £30,000 tisers of Tyres have spent 
corresponding period of 1951 was £118,023.) 
first half of 1951 anparel ! fabrics 
. 
reported in U.S.A., too 
14:7 
so 7 i) (KM . rease 0 4 
n 1951. in the U.S.. set a new $2.760.200.000, an increase of powerful aid in 
Printers Ink reports in its final 2.357.700,000, or 34°7 per cent 


with £11,035. Footwear continues this year £205,000 less has been 
of £359.486 reco the Intensive campaigns for Motor £401.175 compared with £336,912 ducts than in the same period 
three months er la r Oil and Petrol was a feature of last year, the quarter's total is last year 
£147.430. compared with £2203 opened a campaign for ther groups ‘showing marked expan 
spent im the second quarter X100 Oil, spending in that month ’ Yarmouth film 
1951 The recent heavy decline £14,507. This campaign continued and Men's Socks. suggested 
is manly due to the much smaller throughout the past three months, 
“o- creetly advertising Yarmouth 
Milo, wh Ivi eX per : ; ~ 
as. sages pet -_ expenditure of appropriations should be made and shown not only 
ast year was £37,595 In April Regent On: 
Bs conducting much j . made by Leslie Cardew, formerly 
Intensive campaigns which they devoted £33,710 for paigns The quarter's ral with the J. Arthur Rank Organisa 
- . ‘ ! AiMOst doub!} q 
for confectionery Esso staged a drive calling fora sj nount anal ~~ Lo « Films, when he addressed Yarmouth 
. — % = Ss Rotary Club 
tense campaigns by Mars and £51,746, and Shell and B.P. allo i 
- cading spenders are Coltt t w t ld he 
ley for ¥ . 16, 073 ‘ae . . minutes woul cost about 
Caley for Chocolate Confection cated £36,023 for a joint cam Harding £13,358: Jenson £3.000 he said 
tree also gomg strong total ex the volume of this advertising is 
penditure for that month reached emphasised by comparison of ex 
£149. 886. compares months with the same 
n the preceding period of 1951 Taking oi! and 
last year it was 
£263,603. (Recorded expenditure 
balance ‘ contributed on these products was £322,500.) 
£30,374, Cadbury £29.624: and s ion’ 
“y "Textile ‘depression 
The Mail Order boom con stimulates publicity 
tinues, the total for the quarter Over the past six months adver 
more than in the first three £350,234 compared with £251,109 
months of the year, and more ia the same period of 1951 (In 
than double the total for the the first half of 1938 the total 
The first six months of this Depression in the textile indus 
year show in aggregate of trv has mulated advertising in 
£471.454 against £223.670 for the 14 out of 18 cateeortes of wearing 
The Re cw states 4 calcula Aggregalcexpenditure in these 18 AND SOUTH WALES NEWS 
di . , . 
Record all-round spending ts 
° 
Tota nvestment in national per cent higher than 1950 Daily can be a 
and local advertising in all media and loca advertisers = spent 
7.¢ _ “nt 
record of $6.496,500,000. a gain a per com at a | 
I Sa per nte or me 
of almost 14 ~¢ > ove 9% ewspapers accour . 
f almost 14 per cent over I largest. share of the total— | promoting more Sales in Wales 
$2 


estimate for the year The gain for this medium over 
The journal's national advertis 1950 was 88 per cent. All media HEAD OFFICE CARDIFF TEL. 33022 
ng index shows tI for the first showed increases ove; 1950, with 
r nt 4 , tT, r | 1 ' | 
six months of 2. U.S. nationa television making the largest re Advertisement Manager, R. H. HARRISON 
idvertisers have been spending at ! e gain, 93-3 per cent. Largest 
an annual rate about 9 per cent % among major media were London Office. '76 Fleet Street, E.C.4 
t t j $1 
higher than during 19 marked up by business papers 
arked f Manager ) sTVUOO Tel. Coner: 
National advertisers accounted up 16-3 per cent, and direct mai! esones wt cam 


for $3,736,300,000 of the total up IS per cent 
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THAI daugh wil 
( Prederich A 


1 . n & 1 


er, wi 
mn the 


Taunton 


Nichotson, f 
p 


We 


THAT the High Commission 
India will attend th 

dinner of the Indiar 
Newspaper Society to 

he Connaught Rooms on Fr 
October } 


7 * 
THAT Freak Buckham, 
nent representative with the 
Pictorial, has been presen 
a“ with a daughter--Linda Gr: 
> 
seedsamen 
offering £5 
ompetition 
. . . 
H. Berkeley Hollyer, pub 
for Torquay, add 
Abbot branch of 
cac of Midwives on “Th 
planning and organisation of 
summer ason in Torquay 
. . 
banner for ne 
which ppeared 
m Flee Stree last 
tarted several rumours. But 
only a film company on location 
* * . 
THAT the use of Electr posters 
on Trans World Airtines is featured 
on a new dealer display card intro 
duced by Flectrolua Lid 
. . . 
THAT the Isle of Wight Publicity 
Committee are contacting 1.2% 
raders and boteliers, asking the 
to support the biggest “Come to th 
Island” campaign ever sponsored 


* 
THAT Bees Lid 
nurs 


logan 


yinen re 


THAI 


ssed 


Daily 


wux 


19,125 
TOTTENHAM CO 
LONDON wi 


For the Coronation 


Complete schemes 


for Multiple Stores or Single Shops 
Window Displays or External 
Decorations ¢ Street Schemes, etc. 
Everything you need 
plus Electrical or Floral Schemes 
Heroic-size Paintings. 
The best of the Royal Family 
photographs ¢ 3-dimensional Displays 


Plastics « Special Fabrics, etc. 


Leon Goodman Displays Ltd 


WHITELELO STREET we mm el 
/RT ROAD 


JUST RING EUSTON $38! now! "eat! 


ear— 


THAT G. B. Orr, tiseme nt 

reached 
rs semi-finals 
weanised ty 


Club n 


> 
h Sout r Visiter has 
100 to the Mayor of South 
tund for North Devon and 
Somerset Flood Relief 
> . 
THAT Auger & Tu 
ngham) will 
for h 


. 
ner Lid, (Birm 
handling pub 
Birmingham National 
next t 
. * 

AT . 4 Bridlington 
d of He nee Chronicle 
week to con ula the 
its coverage of 
disast 


igain by 


paper 
the Bridlington 


¢-bou 


THAT this 
ement b 

he Radi 

igned by UW es 


adver 
he back page 
dialogue was 
Press Service 


both-ways-up 


Sponsors may try 
show business 


sponsored road 
tybe by = the 
discussed in 


Production 
costs must rise if road show man- 
agen s are ) ht TV compet 
tion. I possit herefore, that 

’ with the 
fanfare’ 
after all.” 


t vf the onsor 
cash and ible 
not be x ote 


AuGusT 28, 1952 


Legal and 
Gazette 
COMPANIES WINDING-UP 


The Great mecung of creditors of “Dice 
d 


| Was reported that the winding-up 
was made on July 2! 
mpeny was formed on February 
with 4 somunal capital of £1,000 
which was 


Gxtiomary for 
od export wade 
heen pubiished 
wary primed m 6x 


completed in about Sep 


then 
dictionary but by that time 
a 


delays 
puManhed 


fs sulmitteed 
position as 
sed unsecured liabilities « 
here were preferential 
and a debenture holder's 
Aswcts were estimated 


Receiver said that no State 
Deen 
ida ruled 
litte prospect of any 


avaliable for unsecured 


NEW COMPANIES 


Ltd.. © Old Bromp 

Kensington, $.W 7 Propr 
publishers of 

periodicals, magazines 

£100 Directors 


Newspaper 
pub ishers 
Subact (bers 


J E. Raddings 
Raddings and W. H. Quick 


CHANGES OF ADDRESS 
The Alchemist and )6The)=6 Future 
ist 10 25 Oxford Street, W.1 


Howards Press A L4., tc 9 
Market Street. Manchester, 1! 


News-sheet gives 


ding toy trade 
& Exporter 
the ten-page 
will produce 
ve days of the 
sir, January 


ate, printed in 
London, t » ner will carry 
pictures } n a Leeds 
news pa pe Going to press 
d taking copy 
to that time, 
will catch the 
Harrogate and 
hands after 

breakfast 


circulation fillip 


Toy Trader & Exporter has just 
published the 17th issue of its 
Weekly News Sheet. four-page 
newspaper sent to subscribers 

In a leader in this issue, the 
editor, William Tattersall, says 
Like other trade journals we ex- 
perienced a subscription § sales 
resistance and urgent action was 
called for if we were to continue 
to give ‘advertisers value for 
money. Increasing circulation of a 
trade journal can only be obtained 
by giving value and service.” 

The news-sheets. he reveals 
have provided a new fillip to cir 
culation 
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: a th nthly meeting of The first dic 
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: “4 h PF ¥ h tember 1947. a ; 
. . The company 
i * . , cent language 
h e Dea Pupress ws offering was short { 
i THAT he . sree a tained fom van ~ . After 
w ’ “ the second dictionary was . 
y apt { n Fon of ir . m7 Aprii 1950. for sale at a 
. \ which ponsorng tall ork “~ three and a half guincas 
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a : ° ~ Pacline Pidgeon Publications Led. 
i” " wir nm " = aN) \% . t Nomina! apita £100 Subscribers 
ca weather . ; HT P Melor and G. P. Hill ; 
ere S.5.J. Publishing Co. Ltd. 92 High 
A : 7 —___—_— a LL eens " « " - f Street Potters Bar, Middlesex To take 
; é 4 a over the business carrieg on at Potters 
a : ¥ hr = Rar as Potters Bar Gazette. Nominal 
- 7 = = r capita’: £2,000 Directo: C F W 
| ; Spriegs. F Savage, Mrs. A. J. Johnson 
. HY ft - Orient Press Service Led (ements 
E Ino, Strand wc. and 
; i i yournal proprictors an Nomi 
7 = nal apita tino A 
: 1 - Morrow and R. F. Pesrer 
H Commercial & Inde-trial Designers 
 - (Southern Counties) Lid. The Estate 
i Office The Broadway, Totland Bay. Isic 
7 if of Wigm Engincers, architects. build 
te ; ts ndirs * and = gencra designers 
7 | frau nt Nomina capital £100 
| ee 
if (The sbove-mentioned particulars of 
; The possi new companies recently registered are 
» shows hacked " taken from the Dally Register compiled 
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Sor “ Regivtration Acents, 116 Chancery Lane. 
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... uses it, of course, for many other purposes 
than playing football, for he is a young man of 
infinite interests, eager always to listen, ever ready 
to learn. That’s why he reads BOY'S OWN 
PAPER. It encourages him to use his head, to 
discriminate, to judge. By studying its pages, 
both editorial and advertising, he is rapidly 
settling on buying habits which will last him a 


lifetime. But he needs your guidance, to put 
him on the right track. And it is only in the 
advertisement pages of BOY’S OWN PAPER that 
you can reach him. 


Advertisement Manager : George H. Phipps 
LUTTERWORTH PERIODICALS LIMITED, 4, Bouverie Street, London, E.C.4. "Phone: CENtral 1732-3 
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CURRENT ADVERTISING 


To reach 
all kinds of 


FOOD 
MANUFACTURERS 
COLLINSONS | ."=',0%"s.,. -Esamams 
ID inion "Woolley tid. wit’ bc Kleenex launching 
ADVERTISING the"Xvstinars Oca ea i record scheme 


ACCOUNTS MOVING 


Major soft drink firm signs 


avsociated company, Jaflajuce a “ Kk ex campaign wh oe 

a ar " Led. » in ha ress on 

‘ ~ MT ce wd to be the 

AGENCY LTD. th - varis + un wert \ sunched fo 

hte regs oe prers handkerchiefs in this country 

LEEDS Mineral Wat Apenta Hungarian | pac waren cefaiem ‘ten thee 
—" . Aperient Water Buxton Spa Da Exavess. Dally Mell. Da 
advertise in lone aah Grek table wok laa ee on 


and fruit squashes , i lcture Illustrate 
i. Campaign details are not ve Johr Bu und e' ning New As 
ivatiah p “ep ae erect - / K oe 
MANUFAC URE also cently been appointed ! ; ki nex th ¢ “ow ! 
i / agents for the pant manutactu Avents: Feote, Cone & Belding Ltd. 


@ ing company of Blunck Spence * a ~ 

Co... Ltd . 

dD 9 A new sheme for Forhans tooth 
au son Prod " s of B ~ ke S . nee brok - Monday with an 

. nelud Pari amma am 1 triple spa he Daily Mail 

Jar, Bottle, Can, nelet Pacmastic. Blunkote and Th hedul ov national news 
Bakers Tr: Bluntone. Advertising is appear. papers and London weekly papers 
akers ray, ng 1 provincial da s and Trade press will be used. New 
“neal weeklies and n id und «6a ay al is ng distributed 
and Utensil i es I ee tema nae ae 
W ashing . * Py ind orange ¢ 1 for the quarte 

oan “ize hich te ot 9 

; | Hyde A Partners Lid. have been YS ind size wh Is at 2s. 9d 
Mac hines | appointed agents f he D — Prominene $ ven to the 
sort Gre of companic ‘ : special formu “ h has been 
FOOD MANUFACTURE | October 1 ¥ . . issociated with Forhans since s 
STRAT FORD HOUSE EDEN ST LONDON Wi * * e his intry. Agents 


niroduction to t 
MeCann-Erickson Advertising Lid. 
. 


| 
NEW ACCOUNTS * * 
——S 
FOOD MANUFACTURE Is one of the . National da magazines, pro- 
LEONARD HILL TECHNICAL GROUP Linen account vincial papers and the Evening News 
“ a ised : September 
for Streets February cams for Driway 
. : Raincoats Lid. ¢ slides will 
gh hg Ty dh ag Fame he ted together with Rew point 
| i a Pret ~~ feal ‘ 5 ' The campaign 
liv m 
| ; ' } f " A d p mroduce the 
_ : { { . w R with a buil! 
fom > Sen New plaid waisic Agents: Dudley 
a p kagir ! ; , Turner & Vincent Ltd 
ie t pr hav ° " 
r t s uN tarts 
TEWE specialised monthly } completed ‘ A nial « . < a 2 st art 
journal dealing with all * . * age aS ek —_— 
tio $ 
civsl engineering in which Nicholls Dorrity Advertising Ltd. pers, won nals and trad 
earth moving and earth (Leicester), h been apy d nog een ye ~ | Christ 
moving equipment are in | hand! ‘ dy a % Fley : m4, > r : a os 
volved epen-cast coal and | Mastic Roofs ul Aspt Lid wos | , - , - : a : 
won ore hydro elewtri« j < pstic 
d land re | ° * vd ce wh s being intro 
claopments lane } w 
See ien harbours end 1h 1 ene fees tee. 0 duced Agents: Clifford Bloxham 
docks, coast defence works j have been app d ren f & Partners Ltd. 
| Modern A Ss ms Ltd Tak ° . * 
river widening, canal con 
Mruction, #t | of dust xt h ne d Nationa d prov ! 
; } ventl mS wnve mt A campaign pap ind the R » Times will be 
MUCK SHIFTER | is being prepared ied ina new scheme for ‘Sob 
| n hich , 
ee ee, ee se Politic’ is dy Fagg 2” Septensie 
. mrose Publicity Co td... hav wards t do ter ' 
is another publication of the | heen app d agents Pod Seott-Turner A Associates Ltd., 
| (engine y itd ecently took ov his account 
* . . 
| . . . 
rubl aly { An exter impaign = for 
~ - D alit h_ starts n 
« v < Safety v k = s! star oO 
peaeee Raed , nar Monday. M to be wed 
MANUFACTURING CHEMIST (Septem) ! ) s : 
| YeNTIOCe INDOSTONES & Fromme handled by Granthams of Reading ime ud s p. ding women’s 
i PAINT MANURACTURE Advertising Media to b d . gazines ; i Times Sund.y 
WOELO CROPS ATOMS clude press. bus cards, banners and j 8 ine d = provincia 
FOOD MANUFACTURE posters papers. — Ager Ss. G& ae 
wves . * . Itd. (Liverpool) 
wr Y “~ sane 
| BUILDING OroesST Auger & Vormer Ltd. (Closeow) * ° * 
} MUCK SHIFTER have been appointed gents f Brighton i Corporation 
Fsequ Shirts ’ ‘ in British Rail 
| rere non - . cas - . Beat 
| CHEMICAL AND PROCESS ° sig S n N n 
PNOTNERE ING New < ts for Sommerville A r oe > atic n 
, b Milne ttd. (Glasgow), onclud daily as mapers will b 
Clyde Automobile Co.. Ltd nd d Ag | 8. Browne Ltd 
Stratford House Balm Knitw led A : s fm 
: “ v ‘ vl 
Fiden St, London, N.Wit balew aie we 3 p 1} pe Seaite Th 
SPectmen tr n ee Ltd. (full colou pages 1 d Arch sah tw Cheon 
press) | Ss! ri Ltd.. to publicis 
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Specially designed for thousands of 
retailers throughout the country this 
K leene counter pack will be invit 
ing customers to “Help yourself! 


They will be ured in advertising 
n national newspapers and maga 
zines ind new window display 
material ‘ being distributed 
Agents: Frank Gayton 
* * 


their Sp ing White Queen shoes 
feat 


> 
To-morrow (Friday) the half-page 


Daily Express position will be 
occupied by Ferranti radio and 
television Announcing the new 
lower prices for Ferranti sets the 
scheme is using Dai Mail, News 
Chronicle Daily Herald, Sunda, 
Express, Radio Times and many 
provincial papers Agents 

Fveretts Advertising Lid. 

* * * 


RADIO CAMPAIGNS 


International Laboratories, makers 
of DoDo asthma tablets ar 
launching their first radio campaign 
since the war on Radio Luxem 
bourg The first programme, pro 


duced by Hector Ross Radio Pro 
ductions Ltd., will be broadcast on 
Sunday October 5 Agents 
Marshall Hardy Ltd. 


Record battle 


The F.M.1. record companies (His 
Master's Voice, Columbia, Parlo- 
phone, M.G.M.) will be entering 
the long playing record market in 
October Heavy publicity is ex- 


pected 
There will be two new types 
33 13 rpm. 10 in. and 12 in 


long playing records with a playing 
time of up to 35 and SO minutes 
respectivels nd 45 ron 7 in 
records with a playing time equiva- 
lent to § fard 78 romeo cords 

Both types of record will he 
made from a new all-British plastic 
The 7 in. record is claimed to be 
non-breakable, light and flexible 
New H.M.\V Marconiphone, and 
Columbia radio-gramophones and 
record players designed for these 
records are being shown at the 
Radio Show 

Agents: Charles F. Higham Ltd. 


. 
Pulling power 

By Tuesday morning this week 
H.M.V. had received over 18,000 
applications for their offer of 20.000 
free tickets for the Radio Show 
made through a half-page advertise 
ment in the Daily Express and a 
13 in. across four column ad. in the 
Daily Herald The Express ad 
appeared last Thursday and the 


Herald ad. on Friday 

hes Y f all over the 
Br hl h h the heavies 

yneentration was ceived from 

Londo d the Home Counties 
In addition to a free ticket appl 
cants will receive an entry form for 

nr on 
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Coronation 
colours 


The British Colour Council 
announces that ranges of Corona 


tion colours are now available in New weekly for 


< 


inege litlevent maicnals for the  Jublin suburbs 


guidance of manufacturers, local 


. 
What is meant 
* s« 
by ‘advertising’? 
Legal argument will be beard 
in London next month on the 
of “Ady ad 
Summoned at Bow Street for 
using a motor vehicle “wholly or 


Publications News and Notes 


auth es and al] concerned with A new weekly newspaper mainly for the purpose of adver- 

preparations for Coronation Suburban Sen, has been launched in lisement in Westminster, a 

: festivities Dublin am gly A sr Ms reured naval officer, Lt.-Cmdr 
{  printe y rederic 


Bunting colours, on bunting 


South Rai’ kone tabi WG. Boaks pleaded not guilty 


materia sim is to cover the Dublin suburbs He was alleged to have broken 
mation colours, printed from Tallaght to Bray, taking in a regulation applying to a three 

on paper Dun Laoghaire, Dalkey, Blackrock oule radius of Charing Cross 
British traditional colours 


Adjourning the case until 
September 5, the magistrate said 
“This is not an easy matter be 
cause if is eAlfemely important 
to know what the law is. | think 
this is a case in which the police 


on petersham rnibbon front page of the 
They include traditional colours uc This newspaper 
- ec colours of the is not a ‘strike effort.’ This first issue 
nion Jack. Heraldic colours was planned by the publishers as ta 
‘ sine back as January, and was quoted 
tartan colours and colours of the { " a. * a a = than 
or by tts present printers mor 
Most Noble Orde *€ Knight ‘ ip Ore 


t 


comprisin th 


> * a month pnor to the commence should be legally represented.” 
hood, reproduced from origina ment of the dispute within the we said defendant's car was 
records and authenticated by the Dublin printing industry hk ‘s almost entirely covered with 
Admiralty, the War Office. the printed by a trade umon firm not placards. There was one, 2 ft 
College of Heralds and the Cen imvolved in the present dispute.” by 2 ft., saying: “Family allow 
; tral Chancery of the Orders of * * * P , anees for every child.” 
H shthoo > ) fo-morro day “ 
H Knighthood. A.B.C. January-June 1952 figure A a R AF. Tt , , The placards dealt either with 
4 Bunting colours are selected to for The Practitioner is 21,005, an ea mst poe aiecntuse shasiee 46“ for women, or family 
‘ create a cheerful. festive atmos increase of 1.307 over that for July ind a new sports series marks this “llowances for all children : 
Re phere This range ncludes the December 1951 extra-special Battle of Britain On top of the car was a lar 
. following traditional colours * . * issue banner, in the form of a sail, 5 ft . 
bunting yellow, bunting azure; The Reader's Digest cover for * a e by 3 ft - 
larkspur (Heraldic azure); Union September shows a picture of the “Asked by the magistrate what : 
; Jack blue; purple navy, white: harvest countryside. tn full colour Average weekly sales for Melody he meant by the word “advertis : 
Union Jack red; poppy (Heraldic by Roland Hilder. The book for the Maker, as certified by the A.B ng.” Inspector Frederick Starke 
gules) and spectrum green month is “Winston Churchill,” by are now 72,532-—an increase of over r S , - . ye 
Dene 4 blows hon’ as’ — Robert Lewis Taylor, condensed to 3,000 compared with the previous for the police, said he took it to é 
o ze colour d 7 . me 
mpany this range smaranth — siz months hom — ee a ; 
coms t ‘ nth . e » about something—it might a 
rimsor buttercup marigo " : 
ered ultercur narigold i, non an ele ot Oe ° » * food or a political creed : 
Th cae sae ceili 4 forces canteens throughout A trophy for the most successfu Lt.-Cmdr. Boaks said his 7 
. ~ . er is most valua le or nited Kingdom Overseas national newspaper pools forecaster defence was based on two points - 
y -- cing v - an . amr 90 ve oe la med are: Canada and the s to be awarded cach year by first, the literal meaning of the ; 
od * a y Li, a 0 « . < . Hews - : St nt " So te ——- and Sporting Life Guide, which pub word advertising; and second, his ; 
sh . 1 on spun rayon fabric ‘ ow a — Ind) Ma Via a) lishes throughout the football contention that he was not using 
which has good draping qualities 2 ee a and =Mediterranean = season, a weekly table showing fore the car mainly for advertising. 
Coronation colours, printed on countries 2 casters’ achievements He produced a dictionary 
Paper for decoration, advertis * * . I 
» * e he magistrate borrowed it, 
ng.-packaging and display. num October isuc of Feed Trade * P 
8.5 , woes . : | wees : ’ looked up the word “advertise 
ber 28 They include the bunting Review will be a special 2ist Birth- The Acroplane’s annual “British and read: “Give public notice of : 
colours ghter tones of these = Number. Raymond H. Binstead Aircraft Industry Numb put sengouss Ser enls, nollie.” ; : 
heen it ' g 1) that " Ot ¢ v « 
and two greys. They have been as been is editor for all that lished to-morrow, will Ulustrate and , “ 4 
prepared to meet the require period review aircraft, engines, materials, Contending that the term “ad- . 
ments of those industries for * * * components and equipment vertising did not cover his 
which strong colours alone do A Newnes-Pearson promotion * * * action, defendant said that he was 
not give a wide enough range folder, with a pocket housing a using the car to deliver 3,000 
British traditional colours. on copy of tie Saumaeien, Samcunces Rates of the Colonial Times leaflets and that he had another 
petersham ribbon comprise mt Oct ee eee oe through- (Nairobi) have been increased by 2.000 and their envelopes pre 
colours of the Union Jack: the inti nt € _— _— pony Aye 2s. to 7s. per sic inch pared for delivery. He also had 
; ‘ ‘ J atic s giv as over 2 and d t S04 ‘ 
Most Noble Orders of Knight the Ministry of Agriculture and * * * hy — a t = - ae ; 
hood Hera d colours and Fisheries figure for all smallholdings The Daily Mail will produce » = i hab =~ = : court : 
Tartan colours n England and Wales as 299.828 special Coronation year calendar were proven amiliar with a . 
Although it is possible that * * * religious organisation which sent 
pee a" p.m - . * * . cars round bearin lacards, “ 
o me ‘ nese colours w ne On Monday, the opening day of | am to be ulled fo = on 
featured as fashion colours they the Society of British Aircraft Con- The Sheffield Telegraph's foorho! 3 . y 
are not issued as such structors’ annual display at Farn- guide, one of the oldest in th should be too,” he said 
Me “- borough, the Financial Times will country, is compiled by Richard A The magistrate; J think you 
oa sh a four-page survey of the Sparling, sports editor Its Mi “ right » id 
+4 = ritish aircraft industry pages include pictures of players de then adjourned the case so es 
Final dividend * * * all the fixtures and soccer records that the police could be legally : 
° 4 it tu 
recommendation New Century Publishing Co., Lid. Se 94 in. x 34 in, it has a represented. 
” co , 
Group profit for Th i have incorporated their magazine — sien 
Eveninn Post Lid. afer all < International Shoe Fashions in Envoy, * e * 


which they have taken over from the 


. > 
Leather Industries Export Corpora The Midiand’s own guide to hor! Evening Gazette 


taxation and a pr« 
(nil) for reduction in 


tion Envoy will be semi-annual codes of foothall, the foothal! 
. 1 . y ove ‘ ri.« . . ’ . 
i oy — a ro | The autumn issue. the first under published by the Birmingham Sports at the show 
; h: reed. afte 4; st “ _ the new control, has 68 pages. of Argus contains the official F< A popular feature of the 
charge : t adjustme ame ted . . , ' t big ' f 
22 (£1,294) over-provided in which 1 han half are advertise- League fixtures and big dat Blackpoo! and Fylde Show was 
ments, many in colour. A Directory the season There is specia P 3 
years amounted > Be A : : the 96 ft. x 36 ft. marquee of the 
(£36 206) The alle of Br Footwear Manufacturers ence to the leading League « 4 I j I ~—4 
: MP car ae hold ~s , “se a is included as a separate supplement the Midlands, their cup record est Lancashire Evening Ge asse 
> 16 482 oe re Compe * * * full details of their playing st: n which were displayed over 230 
are £16,452 (£28,064), of which entries in children’s handicrafts 
£10 (£18,589) is retained by Taxation, the leading authority * * * and needlework contests, and over 
subsidiary companies on th *. Practice, administration 60 of the 320 entries. in an art 
Two in nd vidends have been and incidence of taxation, founded As from the issue of Janu Hs. tit = . ‘\ b h 
paid, taking £7,613, and the direc- and edited by Ronald Staples, cele- 1953, The New Yorker will ad a ee 
tors commend a final dividend of brates its Silver Jubilee on October its page rate to 2,400 dollars ad nes 
it p free of tax making 10 4. An enlarged issue will appear on an increase of 20,000 in Also on display was a collec 
ae cent free of tax for the vear in a silver cov ind is being sent culation guarantee. The new t tion of Evening Gazette photo 


same as last vear o 12,000 regular subscribers 320,000 average net paid, A graphs 
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— Continued 


DISPLAY 


row ane 336 


MEN: 


aa f ‘ 
’ J 
" Desc ry. ‘ spa poster 
write f Mr Middict ug 
gested ; ‘ cmy ed 
’ i _ | 
! fas d indard work 
while the cha ‘ admitted 
would have f« ! Jes t 
: ‘ « write is 
¢ Pie will ut 2 hig tu 
« 
Du gan wre forun n 
led ov b \ ix Symes 
j {f D i Des 4 
Pres i , { was pointed j 
4 handw des <n 
} a ‘ and { 
would { pa qu le ac 
Cost of the job 
! an hour's + wa 
ary charge + cwh 
egion of 25 Ws FDI 
ved 
Pomnting out tha va 
cu “ transfer t “ 
“ ‘ whe prefe dg ? i 


| | 
GOODWILL PUBLICITY | 


in the shop in the 
street in the market- 
place in the home 
Yes, LEARUBBER BALLOONS 
bearing Somes. tales messages 
are © greet te «medium as 
many famo nal Adverts 


sstomers are delighted to have 
them they're colourful. car 


be beautifully p 


PLEA BRIDGE 


“=. RUBBER 
i WORKS LTD 


{ / f LEA BRIDGE, LONDON. £5 
|/ Telephone | AMHerst $015.7 

° Telegrams Learubber, London 
& “4 


A GOOD DRAWING 
WEEDS GOOD FIXING! 
Now ava lable Pree Bé, 


RICHE LACQUER 


refitlable sq. te spray bottle fo 
applicatron 3 


14 Pty Ptell, Ber 


ary 
each postage extra 


ley Square London M4 


QUIZ SESSION 


a manufacturer of 


t le sskhed) bow can w 
Jiuce m t Uy amaters 

“ mople nat “wy wan 

t than wheat hey do 
va H. Ashford Down, a pas 
president, advised 

It was stressed that transfers 
were longer lasting than hand 
written bills, and Mr. Symes sug 
gesied «t might be a good thing to 
cquaint customers with such ad 


vantages 


Round the clock . , 


Can ube explained why a 
house intended to last three gen 
erations can be built for 21,200 
whereas an eahibition stand—in 
tended to last three days —costs 
i2.0007 


An exhibition stand called for 


day and night work, Mr. C lements 
explained Moreover, it mught 
well last for three generations 
but it would not pay an exhib 


tor to leave a stand at Olympia 
or Earls Court for three genera 
tions 

Why wou 
colour) portraits of 
look splendid but 
traits of women always give 
results 

Mr. Lemay replied that the flat 
heavy colours of silk screen print 
ng were more appropriate to the 
heavy lines of a face than 
to the delicate lines of 4 woman's 
features 

Has the durability of 
inks improved since the 

Replying that it had 
Down said that a deal 
owed to the research work ol 
manufacturers of inks 


(flat 


aiways 


that screened 
men 
screened por 


peor 


nan s 


pre tadiii 
war 

Mr 
grea was 


Metailic 


Analysis of AA 


exam. results 


An analysis of the 
announced Advertising 
thon examination 
that our of a total ol 
dates for all tou 


recently 

Assoc i 
shows 

467 cand 


divisions there 


results 


were 298 successes 
failures This compares 
candidates, 407 successes 
failures last year 

This vear 47 candidates out of 
78 passed the final “D" examina 
tion and will be awarded diplo 
mas is vear 45 candidates 
passed out of 65 There we 25 
fewer new candidates this yea 
for division “A” and 13 more fo 
the final division 


presentation of diplomas 
Place at Church House 


Westminster. on Friday, Septem 
ber 26. at a special ceremony 
organised by : Advertising 
Association, prior to the annus 
dinner of the Society of Diploma 
Holders.-which will take place 

the same building ate that 


evening 
The 
diploma 


1953 supplement to the 

svilabus i now a } 
able. It gives the data, subjects 
and fees for the May 19583 
cvaminatons 


i)4 
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CLASSIFIED ADVERTISEMENTS 


RATES APPOINIMENTS VACANT, 
APPOINTMENTS WANTED, 
a the athe 


hs. 6d. per time, 40s. per display 

hs. per lee, 

*. per tae, ee ee ee Mietmem, 5} ees. Box No. 
plas 


Ss. per display panel inch. “sone 


charse, ome tine %4. covering postage. Series rates on spplicates: of 
advertisements ender seven imsertions WL ST a PREPAID AGdrem: “ Advertiner’s 
W eekly 188 Pleet Sereet, Leadon, E44. CHAmcery 8844 (Ex. 25) 


man 


required 


Accounts. Sound 


eo, w 


expernence 


wk a] 


rience of 

© write intelli- 
Apply by letter 
ang salary 


New Era Advertising Service Led.. 


167 


Pieet Street, E.C.4, 


VERSATILE MALE ee required to 


take ©Sarge of sma London 
Pubishers. Cr ability va a high 
standard in o forms of finished art 
work and a cwmentia Write 
f Pi ‘ ~ salary required 
J avacat y n erview N“ 
pecumens 
Bou 21568 Ad Week ) Tlect St BC 4 
JUSPOR GENERAL ARTIST required 
for Le » publishers Art Department 
Som * f € ez and 
general art & o y Write encom 
ails nee wae salary 
Send speom 
oo Ad. W 180 FI ject St hes 


LA 


wanted by 


EXPERIENCED 
ARTIST 


London 


YOUT 


Box 


Able to produce really first 
class client roughs. 


Write giving full details to 


1566, 
Advertiser's Weekly 180 Fleet St EC4 


Agency. 


POL CATED une 
some know 


‘ ’ 
’ Q 

Ma ess 

™ City D 
Blomfielg Str 


$ with person 
Comme al jay 

XK rain as 
salary and pros 


ne Service 10 


a on MANAGER required 
x 


and 


S80 Ad Weekly 


na export wade 
B« Our staff 
Salary and ful) 


180 Fleet St BC4 


A JUNIOR 
TYPOGRAPHER 


is required by EXPORT ADVER- 
TISING SERVICE LTD. with 
ability to produce good, prac- 
tical, working type-layouts and 
adaptations. This position will 
carry a good salary and there 
are superannuation - facilities 
Applicants should write first, 
stating age and full particulars 
of experience, enclosing speci- 
ments of recent work to 


2 Old Bond Street, W.! 


YOUNG SPACE-SALESMEN required in 
Small-Dusplay Advertsement Depari 
ment of well-known Fleet 
of periodical publishing 

% an opportunity 

t establish 


Street group 
companies 
for a young man 
himec!f in publishing 
per week. which will be 
soon a6 results warrant 
Particulars of age and experience, in 
srict confidence wo 

Box 4980 Ad. Weekly 180 Fleet St BCs 


COPYWRITERADEAS MAN, between 


25.30 wanted by medium-sized expand- 
mg agency in Holborn Arca State 
age and salary required bs ib a 
first-rate opportunity for 4 man who wu 
prepared w work hard on own initia- 
t wih minimum supervision, yet 
willing to assist m running some of the 


Box 2582 Ad. Weekly 180 Fleet St BC4 


nt — PRODUCTION ASSISTANT. 
Br Ltd have 


assistant or 
Production 
Lt 163 


trainee 
Manager, T 
Queen Victoria 


Exceptional Opportunity for a 
First-class Publicity Executive 


AN EXCEPTIONAL 


itseil in 
first-clas 
200d ed 


make | 
data 1s 
ind 
Good s 


cant ( 


res 


confide 


of exper 


ic 


sential 


ation 


Box 2567 
Advertiser's Weekly, 180 Fleet St., E.C.4 


OPPORTUNITY presents 
i leading London Publishing House for a 
Publicity Executive, age about 35, 
all-round Creative, 
and Admunistrative experience including ability to 
use of Market Research and Statistical 
He must be a man of initiative 
rce with original and workable 
iry and prospects await the right appli 
rrespondence will be handled in strict 
Apply in writing, giving particulars 
nee, qualifications, age and salary to 


with 
Copywriting 


ideas 


P ee | Pt 
ae ee 
s . ———_— — 
a APPOINTMENTS VACANT 
: Sitwations Vacant: “The engagement of persoes amswertng these sdverthemen®s must 
be made through « Local Office of the Ministry of Labour or » Scheduigd Employment 
Agency @ the applicant 6 & man aged 18-64 inchasive or 2 woman aged 16-59 inchusive 
antes be of she, of the employment, & excepted from the provisions of the 
: Notification of Vacancies Order 1951." 
COPYWRITER LAYOUT 
| — a 7 : pe 
| Se « 
| a | cia 
. a 
. | | 
| a — 
i i 5 P| po 
, { 
iJ a. , 
| Moot | = | 
‘ | — 
mm qu . | pe 
a ) 
4 . BA 
_ 
_ a ae 
' t s 
a h | ge clone t 
: } ~e . ; ) ——E Sreet, E.C.4 
ee ne ne 
' ” EEE ried with any | 
a aruiaar ionic ane, Wn a 
ae phone for full details and novel 
“oa eS Seas Se ee Bo 
as | 
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CLASSIFIED ADVERTISEMENTS 


am 4 = 4 at) antage 


sppornt 
ment Art Directs - Lambe & Robin 
ne 169 Regent Street wi 


REGem 4762 


TYPOGRAPHER 


An experienced man 
required to take 

special interest in the 
wide variety of 

printed matter produced 
by a leading London 
Advertising Agency. 


Box 1556 
Advertiser's Weekly 180 Fleet St EC4 


exact uve required by nationally- 
ywn sor advertising (ompany 

~~ WH, giving full details of ca 
perience with age ang salary requaed 
should be made only by those wih 
wide knowledge and general caperience 
ot poster sites in all parts of the 


JUNTOR SPACE “SALESMAN wanted 
tor xport wade journa Excellem 
prospects Salary and full detais to 
Box 2579 Ad. Weekly 180 Fleet St BOs 

EXBCUTIVE with cxperience of Market 
ing Merchandising, Sales Promotion 
and Statstics for Market Research de 
partment of large Advertising Agency 


qualifications Werte Box E i856. Will- 


} 
COPYWRITER, tree lance. capadie of } 
preparing very telling “Tip required 


(acturets Must be resikient necar 
London Apply firstly by letter ony | 
giving tu details of experience 


together with specimens of work, which 
wil be returned. to Box ZN. 465 
Deacon's Advertising 36 «6Leadenhal! 
Sucet, E.C.3 


OPPORTUNITY 
FOR ARTISTS 


We are moving into larger and | | 
well-appointed premises and 
can offer permanent and pro 
gressive posts to 


RETOUCHERS experienced 
in general and technical work. 
black-and-white and colour 
GENERAL ARTISTS for 
first-class lettering, line illus- 
tration and layout 
JUNIOR ARTISTS with some | | 
proficiency in lettering. a flair 
and enthusiasm for layout, 
and ambition to improve. 


Write details of age. cxperience 
and present salary to | 


Managing Director, j 
National Publicity Ce., Ltd., | | 
358 Strand, W.C.2 


POSTER INSPECTOR required for pro- 
vincial towns. living London areca. Good 
salary for cxperienced man. Own staff 
advised Full details 
B 2 Ad. Weekly 180 Pieet St BCs 

PRODUCTION ASSISTANT with agency | 
experience require Knowledge blocks, | 
printing. etc. over 20. Phone HOL- | 
born 2317 for appointment ' 


‘Phone 


APPOINTMENTS VYACAN 


HAM & GILLIES 


LimiTeo 
REQUIRE AN 
EXPERIENCED 


PRODUCTION 
TRAFFIC 
CONTROLLER 


The position calls for a 
thorough knowledge of de- 
tail control important 
National accounts and of 
all other forms of adverti- 
sing. Previous Agency 
experience is, therefore 
essential. 

Write giving full details 
of experience, age and 
salary required to: 


THE PERSONNEL DIRECTOR 


GRAHAM & GILLIES LTD., 
37 Golden Square, W.! 


ALL ENQUIBIES WIiLi B&F 
TREATED CONFPIDENTIALLY 


ARTIST, frce lance. capable of design- 


ing feghest quality advertising material 


including cut-out displays. required by 
a well-known firm of paint manufao 
turers Must be resident ocar London 
and hav a working knowledge of 
ithographic and sik «recning pro- 
COMses Apply firstly by ieticr only 
giving full details of cxperience, ctc 
to Box 2.0. 469, Deacon's Advertising 
; 


6 Leadenhall Sueet, E£.¢ 


S. H. BENSON LTD. ore proposing 


mic number of PRO- 
m C TION ASSIST ANTS Favourabic 


comderation will be given to applica 
joms from men between 20 and j 
who have already had Agency produc 
on cuperience itien application 
giving « vutline of experience claimed 
ang stating salary required should be 
made he Production Director, S. H 


Be non itd Kingsway Hall. King 
way, W< 


ARTIST rom sired by Advertising Agency 
n for - 


Pe a wed man Full 
detaus aperience. salary required, ctc.. 
im confidence t© A. N. Holden & Co 
Lid., Floodgate Street, Birmingham. 5 


sTUDIO i | 
MANAGER | 


for London Studio. The man 
required must be capable of 
producing in one or more 
branches of general commercial 
work and be able to organise a 
group of artists on work which 
is usually wanted quickly 
Box 2577 
Acwertiver's Weekly 180 Fleet $1 EC4 


SPACE SALESMEN 
of proved ability and capable of earning | 
ower (1 000 a year required i= London 
and Provinces for guides and annual 
handbooks 


i 

Write, grving fullest detarls to } 
THE COUNTY ASSOCIATIONS LTD. 
Bourdon St., Berkeley Square, W! 


ARTIST. keen all-rounder required by 
tonden Agcny Good tettering and 
Excelemt cond) 
tems and prospects Please state 
etperrence and salary required. 

Bou 2517 Ad Weekly 180 Ficet St BCs 


ASSISTANT WANTED tor bow Pub 
tity Manager m Midlands Would be 
ty mieresied m young man 
aPic to handic printing ect-ep COMpreing 
ates Rolaprint Muitiih Mol 
graph” and Maseccley machines = 
welt as Duplicators up t Dowtice Cap 
Ths & shout the ny speciained know 
cdge required Pleasant personality 
keenmes: and « gencral knowledge of 
advertising spd publicity «© what & 
wanted (4d estabiahed 
known Company offers goog prospects 
afd & Most interesting and creative job 
Reference AW1 

Bow 2545 Ad. Weekly 180 Pleet St Boa 


SALES 
PROMOTION 


Manufacturers of men's 
branded footwear wh to 
appomt an active young man 
to complete the link between 
a National advertising effort 
and the point of sale. 


He will be expected to work 
in the field throughout th 
country, applying his know! 
edge of modern sales promo 


tion methods to stimulate sales 


THIS IS NOT A 
DESK JOB 
Applicants are invited to state 
age qualifications salary 
expected, and to briefly out 
line their general approach to 

he desired objective 


Box 259% 
Advertiser's Weekly 180 Fleet 6: EC4 


MEDIL MSIZED Advertising Agency 
requres Lady Assistant for Media 
Department. Some experience amen! + 
Alice to type. Write, giving age. expect 
emee 


et w 
Box 2549 Ad. Weekly 180 Pieet S: [4 


LETTERING AND LAYOUT. Yoo 
artist required by London Ar uv 
Clean, finished work Knowled ot 
type an advantage Write details ond 
salary required 
Box 2548 Ad. Weekly 180 Pleet S: C4 


ASSISTANT DESIGNER 
REQUIRED 


mainly for packaging, but with a!) curd 
ability. Capable of first class lettering 
and finwhed drawings 


your Classifieds 


| 


TXCELLENT PROGRESSIVE OFProOR. 
TLNITY toe cmerpreme 
with faw for adverteing. ang powcwing 
oom boo loder ot pontine em 
bapenence im ophthaiman opt - an ad 

antage full partiews 
ang sary reguured in first ostance 
Bos 2570 Ad. Weekly 180 Picet St bea 

RETOUCHER Mechanwxa! and general 
first class sdditional man required 
Pointel Design Company. 29 Villiers 
Street, W.C2. Please phone WHI 6010 


required for 

RAILWAY TIMETABLES 

OFFICIAL GUIDES AND 

WORKS OF REFERENCE 
Only men of proved selling 
ability and able to earn £2,000 
per annum Salary, com- 

mission and expenses 

LITTLEBURY & COMPANY LTD. 


— ARY TO DIRECTOR OF 
PUBLICITY: A capable ang caper 


Pubbeohy, Press or Advertuing required 
by the Internationa] Woo! Secretariat. 
Please write Seoretary, International 
W oot Seeretariat, Dorlang House 
Lower Regent Sereet, London, §$.W.1, 
stelna@ cuperience. shorthand and typ 
ime speeds and salary required. Super- 
annuation «heme 

YOUNG ARTUST for badec and jewel 
detanms in Water Coloum Toye A 
Co. Led. Reg Lion Square. W.C1 

CLERE (Male) seed 0 of over, good a 
figures, able to type. some kaow 
of book-keeping an advantage. Cantee 
tunch faci. ives c “1 y enary | a 
to {5 10s. Apply by le 
Box 2557 Ad. Weekly 190 r leet oS ho 

YOUNG LADY with retouching ability 
required for Agency Studio. Sie should 
be able © prepare artwork for repro- 
duction and be willing © eseiet 
wencrally in the stadio. This & an inter 
esting post for someone who considen 
herself a useful retoucher sow, and 
likcly t© become 4 very good one 
Phone for appoimmmen: Studio Map 
ager Dudicy Turner A Vincent 
TRAtaiger 4444 


LETTERING 
ARTISTS 


If you are a good 
lettering artist and 
would like to join 
the staff of Carlton, 
please write, giving 
experience and salary 
required to 


The Art Director 
CARLTON ARTISTS LTD. 
ORTMAN SQUARE, W.1 


years experience) sub-cditing, proof 

reading. caption-writing., rewrites, MSS 

reading, understand young pcople's 

proviems. able Ww take responsibility 
¢ 


salary required 
Box 2550 Ad Weekly 180 Fleet St BCe 


to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


37%6 
= Geos ip Situstions ¥ scant emeace ment me 
se _— lands Gresuh 0 band Gin of Ge titan sf Leben nn Dn 
Aare) © the applicant & & mee seed | tactasive of a woman aged 16-99 imchesive 
wnless be of she, of the employment, & excepted from the proviedoms of the 
Notification of \acuacies Order 1951." 
i | . | __ APPOINTMENTS VACANT 
= —- . ~— FRODL CTION MAN requir for 
THE DAVID PRESTON London Agency Should Rave previous 
j ecney cip " I! knowledge o 
| DESIGN GROUP He per ctaces afd be capable 
| . ’ han t filled by 1 7 am sales terature 
i n sfiwts specialising Post ry alary Write in 
| HADDONS founavaa wubjes Gist instance siating age. eaperiomce and 
to mea « nals yuaed 
ba na " Siren Bon " Ad Weekly 150 Pleet St BCs 
) ‘ 
are looking for a | 4) Fig PRODUCTION ASSISTANT, young but 
Awera are and allied subjecus wy Detai 
" astra scraper i duction Man 
International Adver 
VISUALISER und rs na). 14 Half Moon 
" rd feu GROsvenoe $52¢ 
4) Shoes 
‘ Ls nts " ser ‘ 
work on National a en pase FIRST CLASS 
experienced « F know “ ” . six Se 
mone VISUALISER 
good design when he see 125 Pall Mall, S.W.1 
} ' An opportunity has occurred im the 
: gine: « gn t spy oe TSE MENT | REPRESENTATIVE London area for a first class visualiser 
. with origenal ideas and che ability to 
duce something even bette t Engines re 
- sad Yorksh wea produce strong dramatic and clean 
’ ' mn Manche: visuals. The accounts on which he 
Spa i Py aperieo “ will be engaged are che larger technical 
For an pPpoint t t a knowleds s but he and industrial advertisers Every 
- ~waggel = 8 word encouragement will be given to the 
phone the Secretary # know “ evsion of axxier 


paver 


Y : w wahon y 
CENtral 8156 a mmiss Pe scheme 
‘ ‘ww efides 


. “ 
A 
hes ‘ ‘ ‘ 


WAR gE Ag IS ra rae Publishing House for a qualified and 
a = = ae ‘ —_oe Me expervenced Market and) Media 
. Research Executive The posit 
N > oa offers an excellent opportunity te e 
. work I nt who may already be engaged 1m similar 
- e work and is seeking wider opportun 
: i " ‘ s “ ties for his abilities The applicant 
and should not be over 35 and have 
" ‘4 ‘ “ ; ms expenence planning, contre ‘ 
- National Surveys and in the prepare 
tion of subsequent reports and 
SCRAPERBOARD ARTIST noe a enone 
RE posed Write, giving ag@. experience and 
Foret class qualif ms owner particulars § together with 
Apply (with salary required to 


GILCHRIST STUDIOS LTD 


129 High Holborn 


Phone: HMOLbern 048) 


TECHNICAL 
ARTISTS 


STUDIO IRWIN TECHNICAL LTD 
Irwin House, Gough Sq. EC 4 


Sate as pres and previous 
—_—_——— m “ y Staff 
‘ . i mm) i» Morgan Bros P ahers 
" Ngem Le tamees SU Yraend. London 
" ald w 
- : — HAVE YOU AN EYE FOR SITES’ 
Experienced Site Finders by 
i SM hc4 Ourd Advertising ( . 
— = ——EE operat in London and es 
Permanent positions offer . 
and excellent powblinies are 
le to the right men. Commission 
and expenses paid Write, giving f 
details to Box 4395 
Advertiser's Weekly 180 Fleet 6: EC4 


ARTIST Lendon Stud os « further 
vacanky AN eXperienced a ; 
gcmeral artes t ‘ Good 

Further vacancies for ex — Ba a Pyle troot 
Ww ing oe wperier salary 

perienced men able t arry ot 1 wo 
9) Ad. Week mm ¥ St BCS 
t perspe ve and SAT WAND. YP nterested ad 
17 work. Very good 
sectix al drawings fro prow ts . 1 Charing Crow 

Road We 

blueprints. ¢ working VOUNG MAN with knowledse of pe 
Juction, layout and mak juired 
Le wiedge { engineering t ical p “ Ww fully 

os 8 ‘a ‘pP « : . w . 

a ’ ] le 
essentia ; 

Bow mA Week sof St bos 
Write first © giv 
ng f par 


m Exceptional 
Opportunity ! 


A vacancy occurs in a progressive 


Department of ar important London 


Box 2540 


we. Advertiser's Weekly 180 Fieet 81 £04 


London 


successful applicant and our staff are 
fully aware of this a 
Write stating FULL 


tvertimsement 
details to 

Box 2154! 
Advertiser's Weekly 180 Fleet St ECS 


YOUNG TYPOGRAPHER wanted 
r v Art Dhrector “ Ppointment 
Leeget Nx son & Partners Ltd 
MAY fair 6141 

BEVERLEY PICK quires »nal 

retary wthand. Typist Must be 
experienced an 
exper r 
ficid an advantas 


SCOTT-TURNER & ASSOCIATES LTD 


Inc Practitioners Advertising 
require 


ANOTHER GOOD 
LETTERING 
ARTIST 


Write or ‘phone for appointment to 
Art Director 
17-18 Dover Street, London, W.! 


REGent 0481 


KEEN YOUNG MAN with Mair for 

" work. and wicdge of block 

making an « ea sired as gencra! 

a to ma'l London 

Am x ~ and excellent 

roe Sta experience and 

sa quired 

Box 6 Ad W 180 Fleet St ECs 

CLERK TYPIST Newspaper office 

n Fieet S t day week Pro- 
aressiy ad in 2 position 

Box 154 Ad W 80 Fleet St BC4 


APPLICANT mpicted National 
€ 2 years’ studio 
experien iniot production 
" in progressive 
Land hem 4 icki Road, Soll 

a Warwi ks 

SELLING DISPLAYS Window, interior 
amd x ‘ys planned and 
mstalicd he t part-time 
Refer s sh i c 
Box 2554 Ad W 180 Fleet St BC4 


“Phone your Classifieds to CH 1 8844 (Ex 


Auoust 28 


1982 


APPOINTMENTS WANTED 


ASSIST — ACCOUNT EXECUTIVE 
with m sized agenmy handiing 
Natoma - counts. print buyin ”n 
. sound knowledge { production 
scoks nanec , sm. apeactiy 
Box Ad. Weekly 180 Fleet St EC4 
ART EDITOR 

seeks employment on letter 


press or gravure publication 
Or a visualiser ideas man with 
a progressive advertising agency 

KEITH WATSON 

35 Wimbledon Park Road 

Lendon $.W.18 


YOUNG ve ESMAN, 27. singic. study 
ne DA wishes & “mM agency for 
thorough grounding in adveriming pro 
cedur Enthusiasm and nerey 


boundicas 


Box 2552 Ad. Weekly 180 Fleet St ECs 


SEW BI OOD? 


. aden Agency while training Touch 
Bor 3853 Ad Weekly 180 Fleet St BC4 
FREE panes ADVERTERING REPRE. 
SENTATIVE ready er he 
wks - Lancs ground Senires add) 
tiona Media tive representation 
assured & first class journals and 

Papers 
x 2561 Ad. Weekly 180 Fleet St BC4 


MANCHESTER 
Experienced advertising man, 35, hold- 
ing semor post in Publicity Department 
of large industrial organisation, invites 
enquiries from agents and others 
ested in creating a live sales pro- 

al years agency 
experience, first class education, highest 
references $32 


Box 
Advertiser's Weekly 180 Fleet St EC4 


FUCTOGRAPERC COPVIST experiences 
making 


negatives for advertising 
poses desires change 

Ad Weekly 180 Fleet St EC4 
IN AND DISPLAY. Exccu 
t with me and successful sales 
record and sound knowledg a the 
business. secks cha nec Sales or 

General Management preferred 
ma 2586 Ad. Weekly 180 Fleet St BC4 


ADVERTISEMENT MANAGER aged 50 
is seck fi 


Woite 
Box 2551 Ad Weekly 180 Fleet St BC4 
NO GRASS growing under my feet 
Advertisement Manager now controlling 
somes y Ocal Newspapers seeks 
ma!] go-ahead newspaper 
(West of England pre 
town.) Proof about 
at interview Please write 
x 2555 Ad Weekly 180 Fiect St BC4 
EXPERIENCED YOUNG MAN sound 
knowledge blocks, printing layout, secks 
a] Salary £350 


situ 
Box 2 


‘84 Ad. Weekly 180 Fleet St EC4 


pO YOU NEED A YOU ft 
enced 


| e — Tr) 


ayout chent a 

whole shoot from A to Z except space 

Any offers? 
Box 2574 Ad. Weekly 180 Fleet St BC4 
OtvERSELY TALENTED Agency man 
). seeks post where nicgrity and 
versatility are appreciated Experience 
mn visualising copywriting producing 
roughs, finished art and typ repay for 


National 
Box 2573 


and Trade Account 
Ad. Weekly 180 Fleet St Bos 


INDIA and OVERSEAS 


ACCOUNT EXECUTIVEICOPY CHIEF 
of wide marketing experience gained in 
large British selling organisation in 
India, with nine years’ knowledge of 
country, responsible for che most out- 
standing current campaigns in india 
and Pakistan, seeks new appointment 
at home or abroad 


Box 2578 
Advertiser's Weekly 180 Fleet St ECS 


29 
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Aucust 28, 1952 


APPOINTMENTS WANTED 


CAN YOU ASSEMBLE 
THIS MAN OF PARTS? 


Its an Agency iob! 


Experience: 3 years sales promo- 
tion cxecutive with a large 
National Press, Direct Mail and 
Mail Order Advertiser; 2 years 
space representative for a maga- 
zme group; 3 years National 
Newspaper and Magazine 
editorm!l—including layout and 
make-up 35. 

Abilities: good personality, a 
busi ness-getier with—an all 
modesty —a keen, analytucal mand. 
Sound caperience of Technical 
production, planning, media. An 


able trouble-smoother. 
Aim: Opportunty of a layout 
career with a good Agency: no 


fancy ideas about salary or hours 
of work. 


li costs nothing to investigate. 


Box 1588 
Advertiser's Weekly 160 Fleet St EC4 


LAYOUT ARTIST. TYPOGRAPHER 
secks er capariene “~ national, 
trade order acc 


Box ists Ad Weekly "180 0 Fleet St BCA 


Fully experienced 
EXECUTIVE 


seeks appointment with 
agency or similar organisa- 
tion. Available almost at 
once. Excellent qualifica- 
tions and testimonials. 


Box 543 
Advertiser's Weekly 180 Fleet St EC4 


YOUNG LADY ARTIST, gencrai. 4 
years studio cxperience. seeks change. 
Box 2560 Ad. Weekty 180 Fleet St BC4 

ADAPTABLE, cxpcricnced young woman 
artist / advertisement designer secks pasi- 
von with a progressive Adveriming 

| ccnaines lay-out, 
finished art, letterin 
Box 2562 Ad Weekly 180 Pleet St BOs 

SHORTHAND-TYPISTS, Private Seore 

If you ate in urgent 


need of staff, contact Embassy Bureau 
Excel House hitcombe Street, W.C.2 
(WHitehall $924) ¢ specialee in 


efficient personne! 


ADVERTISING 
PUBLICITY 
MANAGER 


Semor Advertising Executive, aged 
37, available for London appoint- 
ment. impressive Agency record 
including Art Directorship and 
Accounts Executive posts. At 
present Director in charge of 
merchandising and publicity of 
Manufacturing Company. 


Box 2542 
Advertiser's Weekly 186 Fleet 6: EC4 


EXPERT AT POSTERS, showcards, price 
tickets, illustrations, signs, banners, etc., 
wants situation Long ctperience; hard 
worker. Moderate wages. Box x aoe 

m Street, London 


FREE LANCE SERVICES 


INSPECTIONS. Free lance 
cowering ales would like to act for 
additional agency. 14 years’ cuperience 
Box 4755 Ad. Weekly 180 Pleet St BC4 


SS Bryanst 


FREE LANCE ARTISTS wanted to 
Uatc 


Mote 

Talented youngsters considered. Write 
for appowument 

Box 2559 Ad. Weekly 180 Fleet & BOS 


FIRST CLASS ALL-ROUND ©OM. 
MERCIAL ARTIST wt sound Agency 
cupericnce required by ‘cading Picet 
Street Ageucy Write. giving details of 
experience, agt and salary required 

in Geet instance 


No specimens Stucio 
Manager 
Box 2°36 Ad. Weekly 180 Fleet St BCs 


EXPERIENCED, PERSUASIVE COPY. 
WRITER wil! prepare or perfect copy 
for brochures. mailings, etc 
Box 2558 Ad. Weekly 180 Fleet St BCs 


RETOUCHER long 
addtional clients 
B. 0 Ad. Weekly 180 Fleet St BC4 


BUSINESS OPPORTUNITIES 


experienc secks 


SPACE in ijarec pleasant room offered 
Free Lame artists by Advertising 
Agency, stars September = and 


phone provided. West Cen 
Box 2527 Ad. Weekly 180 Fleet St BCs 


PARTNERS or Investom wanted for new 
space-se!ling —— Sees initial 
contracts, excellent pros; 

m 2565 Ad. Weekly Ty Fleet St BOS 


Purchase 
or Investment 


Experienced and widely trav- 

elled executive wishes link up 

with agency or other advertising 

organisation. Purchase or invest- 

ment. Satisfactory references 
given and required. 


Box 2544 
Advertiser's Weekly 180 Fieet 6: EO4 


LONDON ; HOUSE 
specialising im Industrial Journals re- 
quires further capita! for development 
Excellent opportunity for either active 
or sleeping partner. Sum required £4,000 
Box 2563 Ad. Weekly 180 Fleet St BCs 


SHOW CARDS, CUT-OUTS, 


Book Jackets, ++ are Poiders, 
ec.. by photo-litho letterpress 
(own photo-litho process piam ) 
CARILLON PRESS LTD. 
Fine Colour Printers 
Telephone: Boscombe 36835 
Loadon Office: Sesee Con &.. acs 
Phone: CENual 1740 


REQUIRED wo purchase out-right Adver- 
tising Agency in North-West with scope 
for development. Reply fully stating 


we 
= 2564 Ad. Weekly 180 Fleet St BC4 


SALES AND WANTS 


MODEL 4 LINOTYPE MACHINES io 
excelient working oo available 


Heater ct. 


Cements 
Kingsway, W.C.2 


PRINTERS 


AGENCY 


invites printers to apply for — 
for vendering for 
potential order of birthday —y 


Apply for perticulers. 
Box 2587 
Advertiser's Weekly 186 Fleet St EC4 


CLASSIFIED ADVERTISEMENTS 


QUOTATION a imposing aod 


machining a Com 
meme _ a is cutvered folde! 
to binders October 15. Write Boa 2% 
Sells Led. Bretienbam Howe, Le 
caster Place. C2 

LITHO PRINTING. Highest qua 


labeds ah 
The West Yorkshire +> Co. Led 
George Sweet, Wakeficid 


FINE ART & PERIODICAL PRINTERS 
Modern organisation and plant Regular 


WM. CARLING & CO. LTD. 
Hitchin, Herts, Hitchin 93 


MIDLAND SSS printers in- 
vane inquiries from publishers for 
my one of more penadicals 

ary press availabic if required. also 


Paper Keen prices ALL inquires 
handled promptly and in confidence 
Box 2533 Ad. Weekly 180 Fleet St BOs 


ACCOMMODATION 


PART STUDIO (Picet 
for free-lance artist 
Box 2576 Ad 


Mreet) available 
Reasonable terms. 
Weekly 180 Pieet S BCs 


N HOSPITAL, 
ind and iv¢g Floors, 


OPPOSITE LONDO 
Whitechapel Road. 2 
i ft. Offkes of Workshops. 


per annem Architect «cc 

Phone Bis. oo STOREY 

ABOUT 900 sq. ft. office accommodation 
Fleet — area wanted by establiabed 
compan Phone CEN 54% or wri 
Box 3538 Ad. Weekly 180 Fleet & 


ADVERTISER'S WEEKLY 


HASSOCKS - SUSSEX 


SPECIAL ANNOUNCEMENTS 


COURSES 


See August 7 issue of Advertiser's 
Weekly, pages 242, 243 and 244 


4 will be the next issue, con- 
taining these Services. 


consisting of three papers 
the morning of Wednesday, 


of Thursday, December 18 


Lectures will be given 
September to the middh 
ings for students for t 
Thursday evenings for 
Books may be borrow 
can be sent by post to 

Full particulars of th 


together with entry for: 
ber 12), may be obtay 


the afternoon of Wednesday, 


INSTITUTE OF INCORPORATED PRACTITIONERS 
IN ADVERTISING 


EXAMINATIONS 
for Associate Membership 
1952 


The Intermediate Examination, consisting of two papers, will 
be held on Tuesday, December 16, and the Final Examination, 
on Tuesday, December 16, and 
December 17. 
the Final Examination wil! be examined viva voce on either 
December 17, or the morning 
The examinations will take place 
in London and Glasgow, and also in Manchester, Birmingham, 
Dublin, or elsewhere if there are sufficient candidates. 


the Institute from the middie of 
of December, on Wednesday even- 

Intermediate Examination, and on 
tudents for the Pinal Examination. 

from the Institute’s Library, and 
dents living outside the London area. 
lectures, 
(which must be returned by Novem- 
d from the Education Officer. 


THE INSTITUTE OF 
PRACTITIONERS IN ADVERTISING 


44 BELGRAVE SQUARE, LONDON, S.W.1. (SLOene 0494) 


Candidates for 


examinations and library, 


INCORPORATED 


’Phone your Classifieds to CHA 8841 (Ex 25) 
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MULTIPLICATION 
REPRODUCTION SFY 
EK 


REDUCTION 


A LAYOUT to be adapted to 
different sizes, using existing artwork 
—turn to your Mervac. A number 
of rush photoprints — turn to your Mervac. An urgent litho plate for the “ office offset” 
— turn to your Mervac. An accurate copy of an illustrated document — turn to your 


Mervac, It is as versatile as the Knight, and has as wide a range as the Queen; yet it If you want something easier than 
— try be gtey t Mervac ; 
- - € : ° . mothing could be simpler. This is 
remains on its own small square of floor-space all the time. There are several models; "ye ff COMM. OS simp Prone — 
just one of the range. 


ask us which will best suit you. Grant Production Co. Ltd., 
4 Rathbone Place, London, W.1 


— ce versatile 


et 


.-? 


Tusburys 


THE VOICE OF APPROVAL! — STOP 


BIG CAMPAIGN 
Most Newsagents 
prefer the - 
National Newsagent” 


t keeps us informed on 
ui that is happening 


 gposees at the 

Newsagents’ 
Conference ac- 
claimed the inde- 


Write'or phone for 


RSnGR NINE Cake Tene pendent journal 


as the most pop- 
ular in the trade. 
This is the 


visit to Canada and United States. 


NATIONAL NEWSAGENT | ..sserte't 


suppliers 
BOOKSELLER STATIONER ~*~ —— Famcasire 


day (Thursday). 


Tory LEE TESTREET |- LONDON - E.C4 Frank Gearon, formerly 


-- unt qeundiieete Calmuasenh Mew 
Tel. CITY 2604 (4 lines) um York, has joined Arthar S. Dixon 
Ltd. 


Published the P BUSINESS PUBLICA TEEAOES, Aa8. at their office at 160, Fleet Street, London, E.C.4. (Phone: Chancery 6844.) 
anguer 38 1952 Printed in England by Staples Printers Limited ac at their Great Titchfield Street, London, establishment. 
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